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SUMMARY 

Date:   28.05.2009 
Level:  Master Thesis - MIMA Program  
  “International Business and Entrepreneurship”  
Authors:         Belgi Karaarslan (1983/05/22) 
         Rininta Ramadhani Heruwanto (1982/06/24) 
Title:       “Factors That Affect Ethnic Entrepreneurship” 
Tutor:   Leif Linnskog  
 
This thesis is based on the research question “What factors affect ethnic 
entrepreneurship and how do they affect?  
This thesis is prepared based on the research question by the purpose of findings the 
factors that affect ethnic entrepreneurs’ business start-up. Business start-up 
processes are always challenging processes. To understand and be aware of these 
factors, which can force the immigrant or attract them to become self-employed are 
crucial determinants for new entrepreneurs and also for us that can help for our new 
business ideas. 
The type of research that has been used is qualitative research, with interpretative 
approach. In order to gather and collect data intensively, active interview is being 
used as the tool for collecting data. 
By these primary and secondary data, it has been found that there are numbers of 
push and pull factors under Social, Human, Financial and Cultural Capital’s of ethnic 
entrepreneurs which are also related to The Ethnic Market Niche, The Middleman 
Minority, and The Ethnic Enclave Economy Theories. Interviews that had been done 
also proved that these factors play a big role on immigrants to become self-
employed. 
 

Key words: Ethnic entrepreneurship, immigrant, migration, push factors, pull factors, 

self-employment. 
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1. Introduction 

Entrepreneurship as a business activity is created by who can create attraction on customers about 
the product they provide. Ethnic entrepreneurship is created by people who are immigrant in a foreign 
country and could not find an opportunity or do not want to join and work in the primary labor market. 

While ethnic entrepreneurs are trying to open new business in a foreign country’s market, they are 
facing with some factors that affect their start-up business activities in both negative and positive way. 
Every new business owners as immigrant entrepreneurs have to be aware of these determinants, 
which will have impact on their entrepreneurship process. As mentioned before, there are negative 
and positive factors. Negative factors can make immigrant entrepreneurs to struggle by some 
conditions and positive factors can attract entrepreneurs or force them to open a business. The 
business start-up process contains important determinants and these are the subjects for our thesis. 

Overall subject of research is, ethnic entrepreneurship and factors that appear for ethnic 
entrepreneurs in the business start-up process: 

“Ethnic Entrepreneurship - is the formation of enterprises by an individual who uses some type of 
support, instrumental, and / or expressive, from the ethnic community of which the entrepreneur is a 
member.” (Sexton & Smilor, 1997, p. 267). 

1.1 Problem Background 

Ethnic entrepreneurship is a developing business activity in recent years in all around the world. 
These entrepreneurs are people who are immigrant or who has ethnic background and who are in the 
minority society in the foreign country. They choose the way to run their own business and becoming 
self-employed. Becoming self employed has so many reasons for immigrants. These reasons are the 
significant determinants that forced us to search and understand immigrants and their way to run their 
own business. These problems which force immigrants and factors which attract them to become self-
employed are this report’s main issue and problem background. These determinants can drive 
immigrants to open their own business and have their own area which can protect them from dealing 
with these problems and help them to have less contact with these problems than they could have 
while working for foreign country’s company. 

So far, we are foreigner - coming from Indonesia and Turkey - in Sweden and have some ideas about 
running our own business, this research is an interesting point for us to study, comprehend and write a 
thesis about it. Studying master’s program in International Business and Entrepreneurship triggered us 
to think about opening our own business in Västerås – where we do live in now. Some market 
vacancies in Västerås and some push factors like high economical crisis especially in our countries 
and in turn difficulties in finding job, made our minds to focus on ethnic entrepreneurship in Västerås. 
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1.2 Why ethnic entrepreneurship? 

Our topic is ethnic entrepreneurship that occurs because of number of factors in country for 
immigrants that cannot enter or do not want to enter primary labor market. Some immigrants who were 
born in foreign country or who moved to a foreign country and unemployed, they became self-
employed to survive and continue their economical life as a foreigner. 

As we have been living in a foreign country and becoming interested in entrepreneurship, we wanted 
to make a research about ethnic entrepreneurship in Sweden and wanted to have a preview about our 
entrepreneurial ideas as a foreigner. According to Portez and Böröcz, the ethnic entrepreneurship 
which occurred among immigrants in the country, is imposed by some factors that (1989, p. 607), 
named “push and pull factors”. So far, these push and pull factors are the main issues that we have to 
deal with in the future when we want to open our own business. By discovering these factors, we can 
gain our knowledge and learn on how to struggle in the business start-up process.  

2. Determine the Scope 

This thesis is specified within Västerås city which is the sixth biggest city in Sweden Västerås has 
many ethnic entrepreneurial businesses such as restaurants, grocery shops, clothing stores, etc. 
Thus, immigration rate and their self-employment rate are considered as factors which have affected 
our research in this thesis study. Another main reason for choosing city of Västerås as a scope for this 
thesis is accessibility. So far, we are studying in Västerås and we are familiar with the city. So these 
circumstances are the reasons for us to choose city of Västerås for specifying in our thesis. 

Ethnic entrepreneurs in city of Västerås are our scope for this thesis. Also this thesis covers and 
specifies ethnic entrepreneurship’s push and pull factors which immigrant entrepreneurs face with in 
start-up process for business. We want to search and make analyzes by the interviews which we plan 
to do with ethnic entrepreneurs in Västerås about the factors that they face in start-up process of their 
businesses. 

According to Fred, definition of immigrant is; “by including born in Sweden to one or two foreign-born 
parents, the concept immigrant refers to individuals with foreign background” (Fred, 1983, p.10). 
Migration rates are measured by distinguishing first generation (foreign-born) and second generation 
(foreign citizens born in Sweden, Swedish citizens born in Sweden with at least one parent who is 
foreign-born). Our thesis scope does not cover and go into detail about the ethnic entrepreneurship 
business owners’ generations. Our scope is about ethnic business owners who are either first 
generation or second generation. 
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2.1 Why Västerås? 

Sweden is one of the countries, which have growing ethnic entrepreneurial business market. “The 
proportion of people running their own business was 7.4 percent in 2003. The proportion was higher 
among foreign-born compared to natives – 8.8 percent respectively 7.3 percent” (Sweden Migration 
Board, 2004, p. 61). 
Västerås is a big municipality with the profit of a small city in Sweden. Västerås belongs to 
Västmanland and remains to be amongst the Swedish municipalities that are growing swiftly with more 
than 130,000 inhabitants (Västerås Mälarstaden’s website, n.d.).  It has a town's prospect in trade, 
industry, employment, education, entertainment, services, culture and transportation. Västerås has a 
striking location with Lake Mälaren within its borders. The business foundation of the area is big firms, 
for instance ABB, ICA, Westinghouse and Bombardier. These companies supports numerous of small 
and medium-sized companies, regarding employment and supply services and supply of products. 
The existence of these companies also supports Västerås to increase its inhabitants such as 
employees who are working in a company and bring along their family with them. According to 
Västerås Mälarstaden’s website, in 2002 there was a research by the taxpayer's organization which 
proved that Västerås is providing one of the best business environments in the country, not only 
because of the existence of some companies but also because there is Mälardalen University with 
approximately 14,000 students from all around the world. This situation has added diversity within 
inhabitants of different ethnic and nationality. Previously, the native students in the past moved from 
Västerås to bigger city such as Stockholm, Uppsala or Göteborg for their eduacation, but currently it is 
the other way around. Västerås is also located in a strategic area. Lake Mälaren can be considered as 
one of the main attractions with its archipelago. So the people who are living in Västerås, they live in a 
region close with dynamic activity and culture. Västerås belongs to Västmanland county with an area 
approximately 8,363 km2 (2% of Sweden’s total area) and the total of people who live in Västmanland 
approximately 262,050 inhabitants, and most of them live in Västerås (Västerås Mälarstaden’s 
Website, n.d). 
On the other hand, another main reason why we chose Västerås City is that we have been studying 
master in this city for one year and we are quite familiar with the city. The market, shops, citizens and 
in consequence the ethnic entrepreneurs and their business became common for us since we live in 
here. Making research in the area, building contact and having chance for interviews with ethnic 
entrepreneurs in Västerås are easier and cost-efficient for us.  
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3. Research Problem and Aim of Thesis 

Based on the background that has been stated, thereby we have focused on the research problem as 
below: 

What factors affect ethnic entrepreneurship and how do they affect? 
 
Ethnic Entrepreneurs -who are immigrant in a foreign country and use numbers of physical or financial 
support from ethnic community- establish the configuration of Ethnic Entrepreneurship. While 
configurations of ethnic entrepreneurship, some factors appear that affect immigrant entrepreneur 
either in positive or negative way. Business start-ups are always challenging processes for 
entrepreneurs who willingness to become self-employed, however the entrepreneurs that have ethnic 
background and live in a foreign country would have different and more challenging business start-up 
than the ones who are local entrepreneurs. Thus, ethnic entrepreneurs apply for number of supports 
that can be obtained both from their community and from host country’s networks, institutions when 

they faced to number of factors which have discussed in further chapters (Sexton & Smilor, 2000, 
p. 267). 
The aim of this thesis is to understand and describe what factors that affect ethnic entrepreneurship, 
with particular focus on the process of business start-up. The process of start-up for businesses is so 
challenging and new business creators have to face with so many difficulties. They have to be aware 
of factors that have impact on business start-ups and handle the circumstances. This is what we have 
searched about, try to find what kind of factors are forcing the ethnic entrepreneurs to face with 
challenges and how these ethnic entrepreneurs are dealing with them while they are in the entry level 
for business. 

4. Methodology 

4.1 Type of Research 

We have conducted this research with qualitative method. The word qualitative stresses on the 

qualities of units and on procedure and value that are not experimentally investigated or determined in 

terms of quantity, sum, amount, or occurrence. Qualitative researches emphasize the truth in a social 

context, the personal connection among researchers and what is being researched (Denzin & Lincoln, 

2003, p. 13). We have chosen qualitative method due to the fact that it can be used for investigative 

the limitations of daily life.  Qualitative researchers are further expected to tackle and approach 
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alongside the limitations of the daily social world, thus qualitative researchers consider that rich 

descriptions of the social world are beneficial, whereas quantitative researchers are less apprehensive 

with such aspect because it can disrupt the procedure of developing simplifications. (ibid, p. 16) 

  

4.2 Methodological Stance 

Interpretative approach has been used to do this research. According to Fisher, in interpretative 

research the researchers view the connection within ability to grasp meaning and to do something. 

This connection is mediated is done with people’s judgment, meaning, and relationship between 

people. In interpretative research, researchers do mapping of variety and complex perspective that 

other people have. Interpretative research tries to find about people’s action towards the environment 

and how they deal and react upon it. We have chosen interpretative approach due to the fact that we 

would like to see the relation within perceptive and information, thus we would like to search for 

people’s descriptions of how they perceive the surrounding and the organization and procedures 

inside it (Fisher, 2007, pp. 47-48).  

4.3 Collecting Data 

We have collected the material for thesis research by interviewing five ethnic entrepreneurs as primary 
data. Interviewing endows with manner of producing empirical data regarding the social world through 
asking inhabitants to do discussion concerning their lives. (Holstein & Gubrium, as cited in Bryman 
and Burgess, 1999, p. 105). Collin Fisher mentioned that there are three types of interview; in-depth & 
open interview, pre-coded interviews, and semi structured interviews. In-depth and open interviews 
are simple and uncomplicated (Fisher, 2007, p. 159). A discussion regarding specific theme in a 
casual way is one of the approaches that the interviewer would do. An interviewer should guide the 
discussion with the related subjects that are raised by the interviewee. Overall the one that direct the 
interview is the interviewee. On the other hand, the interviewer directs pre-coded interviews. Arranged 
and all set questions are being organized by the interviewer and he/she will have to read from those 
questions and supposedly the flow of the interview does not go stray too far from the prepared 
questions. Rational order is the way the questions are being structured. As for semi-structured 
interviews are placed between in-depth and open interviews and pre-coded interviews. The 
interviewees have more freedom to answer the question from interviewers, although the interviewers 
have to still prompt the interviewees regarding the theme and key subject that should be discussed by 
the interviewee. Thus, the interviewees select an event and then give details, which are persuaded by 
the interviewer (Fisher, 2007, p. 159). We feel that there is no suitable category that fit into our 
research. That is why; we are using the term “active interview” as our methodology. The definition of 
“active interview” will be explained in the next passage. 
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If interview are “interpretively active”, or in other words the interview is being done to the process of 
forming a meaning, then facts taken from the interview are inevitably mutual (Alasuutari, Holstein, and 
Staples, as cited in Bryman and Brugess, 1999, p. 106). 
The two important things in the active interviewing are “how” and “what”. Concerning how the 
meaning-making procedure clarifies in the interview is as important as capturing what is inquired and 
communicated. The “hows” are related to communicative and description process in the making of 
knowledge, not only concerning the method of interview. The “whats” are related to the matters that 
lead the interview; the subject of the questions, and the data conversed by the interviewees. 
Holstein and Gubrium positioned active interview as an interpretive practice.  It means that interview 
participants are practitioners of daily life, continually working to differentiate and converse the familiar 
and organized characteristic of knowledge. Regardless of its flexibility, the active interview should also 
apply organization. As a meaning-making event, an active interview is being lead by interviewers and 
their plans or memos or scripts. As a result, the interviewer should be getting ready to provide 
preference, stimulation, limitation, and a point of view as the interview proceeds. It all starts even 
before the interview begins. Interviewers can do introduce themselves and approach the interviewees. 
Doing an introduction to the interviewee should intentionally communicate the subject to be 
investigated. The researcher’s purpose is to introduce original perspective for how the respondents 
may likely fit into interviewer’s enquiries. The active interview is a conversation, but not without a 
directing or a preparation. An interview direction can supply the interviewer with a set of programmed 
questions that is useful and suitable to engage the interviewee (Holstein & Gubrium, 1995, p. 76). 
Most likely, the interviewers should record the audio or even video regarding the process of interview. 
Active interview data are investigated to demonstrate the vibrant interrelatedness of the “what” and the 
“how”, as it has been explained in earlier passage. Writing and presenting findings from information 
gathered from the interview is itself a methodically active activity. An active researcher empirically 
documents the meaning-making procedure. The aim of active interview is to clarify and explain how 
meanings, their linkages and perspectives, are enthusiastically comprised through which interviewees 
meaning creation procedure (Holstein and Gubrium, 1995, pp. 78-80). 

4.3.1 Entrepreneurs Interviewed 

At first, in order to get various and rich information, we wanted to do an interview with at least ten 
ethnic entrepreneurs in Västerås. Due to this, we directly visited some ethnic entrepreneurs’ 
businesses in the city centre of Västerås. This action should be done in order to do an approach to the 
people that we have done interviewed with, and also in order to introduce ourselves and give 
explanation regarding the purpose of this research. We visited one Greek restaurant, two Asian 
restaurants, two Thailand restaurants, one Hong Kong restaurant, a café owned by a Turkish, three 
grocery stores selling cultural products, and one Italian mini-market shop. During this visit, besides 
introducing ourselves, we also asked some questions about basic information just to gather 
information regarding ethnic entrepreneurs’ background. The questions that were being asked such 
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as; ‘Where do you originally come from?’, ‘When did you start the business?’, ‘Did you get help by 
relatives or friends when you were opening your business? ‘, and ‘Did you find any difficulties when 
you do start-up of your business? 
 
In the first meeting, we did not succeed to meet all the owners of the stores or restaurants. But at the 
same time, some of them accepted and willing to be the interviewee for this research; one café owner 
from Turkey, Asian restaurant owner from Vietnam, one grocery store owner from Iraq, and one Italian 
mini-market shop. The rest we had to do a second and even third visit to be able to meet the owner. 
 
In order to get more variety of the answers and background, we also tried to contacts some 
organizations that support ethnic entrepreneurs’ businesses. We were being helped by ALMI, an 
organization that give support financially and also give consultation to the ethnic entrepreneurs 
specifically in their start-up. From them we got the contact of ethnic entrepreneur that was being 
helped by ALMI and she is an Iraqi woman who has an architect firm. 
 
After more several visits to some stores and restaurants in the city centre of Västerås, and after asking 
some basic questions to the entrepreneurs, we decided to narrow it down to five ethnic entrepreneurs. 
This action was taken in order to get more in-depth information from each entrepreneur by doing a 
conversational interview based on what has been discussed in the active interview chapter. Beside 
time limitation, we felt that those five entrepreneurs can represent regarding on how they perceive the 
nature of ethnic entrepreneurship and how they deal with the structure within the process of becoming 
an entrepreneur. We have chosen 5 ethnic entrepreneurs with additional of one ethnic entrepreneur 
as the backup; the café owner from Turkey, the Asian restaurant owner from Vietnam, the grocery 
store from Iraq, the Greek restaurant owner, the Italian mini-market owner and the architect from Iraq. 
 
One week before the interview started, we did a final check by visiting again those six ethnic 
entrepreneurs, and we found that the Greek restaurant owner decided not to participate in our 
research. Within 3 days we found another source for the research, he is a Mongolian restaurant owner 
from China who has a business in the middle of the city centre of Västerås. The owner cannot speak 
English at all, so we had to send out the questions for interview through e-mail first to his employer 
who can speak English. After reviewing the questions, he was willing to do the interview with one of 
the employer as the translator during the interview. 
 
Below are the final interviewees that are participating in this research: 
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4.3.1.1 Café Owner 

The owner comes from Turkey and spending most of his time in Sweden since he was a teenager. 
Together with his partners they made a café in the city of Västerås, which currently attract most of the 
young people and becoming one of the hip places in Västerås. 
 

4.3.1.2 Asian Restaurant Owner 

The owner was born in Vietnam and moved to Sweden when he was still young because he feels 
Vietnam is not a good country to live in. He studied only until high school in Sweden and decided to 
open an Asian restaurant with a partner. 
 
4.3.1.3 Grocery Store Owner 

He comes from Iraq and he started his current business by buying a grocery store from another ethnic 
entrepreneur. He graduated from Mälardalen university and has experienced working in the primary 
market first (in big offices) before he decided to enter the world of entrepreneurship. 
 

4.3.1.4 Mongolian Restaurant Owner 

An ethnic entrepreneur, who comes from China, with intention to come to Sweden to seek 
opportunities for business. He has become an entrepreneur even before he came to Sweden. 
 

4.3.1.5 Architecture Firm Owner 

This is an ethnic entrepreneur who has proper education and sufficient financial capital to open her 
business even before she came to Sweden.  The architect comes from Iraq and was being helped by 
ALMI, the organizations in Västerås, which is giving fund and consultation to ethnic entrepreneurs. 
 

4.4 Assessment Quality 

 
According to Fisher, a good piece of scholastic writing should have a combination of explanation and 
analysis (Fisher, 20047 p. 93). For our research we have used active interview to collect the data, By 
using this interview method, that means readers do not merely willing to be inform regarding 
interviewees said, but also the readers want to be informed what is important and what is unimportant 
in what they said. The findings should be conversed in the light of the theories provided in the 
literature (Ibid., p. 93). 
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4.4.1 Construct Validity 

We have used qualitative method in this research, due to the purpose of getting rich descriptions from 
the ethnic entrepreneurs. Interpretative approach has been conducted so the descriptions given by the 
ethnic entrepreneurs can be perceived, As for the collecting the data, the active interview has been 
used in order to have a deep conversation with the chosen ethnic entrepreneurs. This deep 
conversation was built up not only when in the interview process but it was started even before the 
interview started. For instance, when we did the approach to the entrepreneurs, we introduced 
ourselves and we prepared ourselves with the knowledge of their cultural background. There are five 
chosen ethnic entrepreneurs that had been interviewed who are coming from different countries and 
different business scope. 
 

4.4.2 Internal Validity 

According to Fisher, internal validity is distressed with whether the data accessible validates the state 
of action and reaction (2007, p. 296). As we have used qualitative method and interpretative approach 
specifically, the matter regarding internal validity cannot be promptly determined by using statistical 
methods. This statement was supported also by Lincoln and Guba, according to the authors there 
should be a credibility test regarding how credible are the interpretations that an examiner creates (as 
cited in Fisher, 2007, p. 296). This credibility we developed by receiving other people’s opinion 
regarding our research. The seminars for preparing our thesis have played a big role to develop our 
research in a constructive way. By receiving constructive criticism, we had the chance to discuss our 
interpretation with others and reanalyze our material. In addition, by using interview specifically active 
interview which was applied to five ethnic entrepreneurs from different background, more credible 
findings can be achieved. 
 

4.4.3 External Validity 

According to Lincoln and Guba, external validity also can be called transferability, which is the term 
that usually being used by interpretative and qualitative researchers. This term concerns about the 
simplifications or explanations that are coming from a researcher whether can be related to further 
inhabitants or perspectives (As cited in Fisher, 2007, p. 297). As for our research, the findings and 
conclusion would be valid only for Västerås city. But in the other hand this research can also be useful 
for other researchers who want to do a research, which covers a city with similar characteristic like 
Västerås, especially in Sweden. 
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5. Literature Review 

5.1 Entrepreneurs 
Since the competitiveness in the market getting fierce, entrepreneurship is a way to hold in the market 
and gain more places in the market.  In the field of entrepreneurship, there are so many definitions 
that are made by theorists. As a research guideline to this, there is one definition by Kirzner that suits 
to condition of entrepreneurs; entrepreneur is “someone alerts towards profit opportunities” (Kirzner, 
1973). Profit opportunities are one of the most important factors to become an entrepreneur. 
Entrepreneur who is going to start their own business must be able to realize opportunities in the 
market before than competitors and must be able to act before the competitor acts. Entrepreneurs 
make profit not because of being clever than the competitor; it is because of being more responsible 
for making mistake and making less mistake (Swedberg, 2000, p. 93). Entrepreneurs must be always 
careful about the steps that they are going to take in their business and that fundamentally new. They 
have to consider about their future and how they will continue to business. Continuing to business 
even contain the remaining of business to children or grandchildren of entrepreneur. The practical 
entrepreneurship is important issue in this step of entrepreneurship that may be explained by 
entrepreneurial family. For example; an entrepreneur may open a new business in the market and for 
the second generation of his/her family may continue his/her business after him/her (Schumpeter, as 
cited in Swedberg, 2000, p. 13). 

Entrepreneurship activities consist of first movements of entrepreneurs. In other words, 
entrepreneurship activities call upon activities that occur in the start-up process of businesses. Start-
up process for a business is one of the important and challenging parts for entrepreneurs. They have 
to face and deal with number of factors that can affect them in positive (pull) and negative (push) way. 

There is also one definition by Casson (1982, p. 23), “an entrepreneur is someone who specializes in 
taking judgmental decisions about the coordination of scarce resources”. An entrepreneur should 
specialize about a branch that may call upon a specific market or a specific customer level (for 
example middle income salary customers) that they can arrange and use scarce resources properly. 

According to the Schumpeter, there are five types of entrepreneurial behavior as; (1) the introduction 
of a new good, (2) the introduction of a new method of production, (3) the opening of a new market, 
(4) the conquest of a new source of supply of raw material, and lastly (5) the creation of a new 
organization of an industry (Schumpeter, as cited in Swedberg, 2000, pp. 15 - 16). When opening a 
business, neither an entrepreneur can use one of these behaviors or more than one. In each case, 
they will be called as entrepreneur. If an ethnic entrepreneur starts his/her own business in the market, 
it can be the introduction of a new good or opening of a new market if s/he is the first in the market 
area or the creation of a new organization of an industry, which is mostly, can be seen in ethnic 
entrepreneurship field. 
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5.1.1 Ethnic Entrepreneurship 

Entrepreneurship is with all initiatives depends on business creation in the market or creating a new 
market. Self-employment is another way of naming the owning business. “Ethnic entrepreneurship is 
the formation of enterprises by an individual who uses some type of support, instrumental, and/or 
expressive from the ethnic community which the entrepreneur is a member” (Sexton & Smilor, 1997, 
p. 267). Ethnicity has a big role on products of one country. Customers’ perceptions and needs in the 
market are affected by culture and in turn they form the culture of the country. The products, which are 
special for a country, can be sold by crossing the borders, in the host country. This ethnic business 
can create a new market, can bring a new product to host country market or can create new business 
openings in the host country’s industry. 

Ethnic entrepreneurship is business creation by immigrants – who creates migration. “Migration is 
defined as the resettlement of people within countries or between countries and the term thus 
encompasses both movement from (emigration) and movement to (immigration) a country” (Swedish 
Migration Board, Migrationsverket, n.d.). 
This movement from one country to another country creates some factors, which may push ethnic 
entrepreneurs to open a business. Clearly, these factors are negative for immigrant entrepreneurs. 
One of them is “Language Barriers”. Immigrant who moves from home country to host country may 
have difficulties with the language of host country. This will lead them to open their own business due 
to having troubles in finding job in the labor market. Other factors are more about individual and will be 
touched upon in the human capital part. 

5.2 The Ethnic Market Niche Theory 

One of the fundamental theories of ethnic entrepreneurs is the theory from Waldinger, Aldrich, and 
Ward. According to this theory the immigrant entrepreneurs are finding niches where small business 
could succeed and ethnic strategies appear as a result. Ethnic strategies can be defined as the 
adaptation that has to be done by the ethnic entrepreneurs. “Ethnic entrepreneurs adapt to the 
resources made available in opportunity structures and attempt to carve out their own niches” 
(Waldinger, Aldrich& Ward, as cited in Swedberg, 2000, p. 358). The ethnic strategies appear from the 
relation between two factors; opportunity structures and group characteristics. Waldinger, Aldrich, and 
Ward named this process as ‘ethnic business development’. 
 
The first factor of ethnic strategy is called opportunity structures, which cover market conditions and 
access to ownership. Within market conditions, there are two issues that considered being the 
influence factors. The first one is the market condition due to environmental factors, which is explained 
by Sexton and Smilor (1997, p.105). “The size of the served market niche as a function of competitive 
and environmental factors, the expected duration of the market window of opportunity, and product life 
cycle stage of the firm’s product or product line.” The second one is regarding cultural products. In 
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order to increase the business, there must be some inquiry from the market. At first, the market for 
ethnic entrepreneurs will come from their own community, due to the fact that commonly the business 
of ethnic entrepreneurs is the business of “cultural products”, such as culinary product and oriental 
specialties as the first supplier that will develop at the first place, followed by other cultural products 
such as books, magazines, newspapers, recordings, clothes, jewelry. Direct relationship with the 
immigrants’ hometown is necessary, thus awareness and trade preference are also important. These 
factors are improbable happen in local competitor (Waldinger, et. al., as cited in Swedberg, 2000, pp. 
359-361). 
 
In some extent, ethnic entrepreneurs can enter open market, with some conditions apply; underserved 
or abandoned market, markets low economies of scale, markets affected by instability and uncertainty, 
and last niche in the common markets increase if there’s a demand of ethnic products from the local 
which can make the image of ethnicity into profitable supplies. In the open market, ethnic 
entrepreneurs are short of competitors and can sell the products relatively in cheap prices (Ibid. pp. 
362-364). 
 
For starting up their business, the ethnic entrepreneurs require access to ownership opportunities, 
which depends on the supply of business vacancies and government policies. Business vacancies can 
be supplied from several factors, for instance at the neighborhood level the local entrepreneurs move 
or shut down their business, or sell the business to the immigrants who come to the host country. 
Nowadays, the second-generation children prefer to do a better living than their first generation. The 
children of the first immigrant are likely to have more opportunities available and higher level of 
education; due to this condition it’s easier for them to enter employment and conventional jobs. As for 
the first generation, they likely to sell their business to the immigrant that will come in the future and 
intend to look open the business in the host country (Waldinger, et. al., as cited in Swedberg, 2000, 
pp. 359-361). 
 
In order to get the business started, government policies play a big part in the start up of immigrant 
business. In most of the countries, due to their conditions of entry, they are freely to reconcile 
wherever job prospect are available for them (Ibid p. 367). Government in most countries supports the 
immigrants to make new business can be seen from the programs that provided by the government 
directed to ethnic business, but in the same time national and local governments differ in the coverage 
of the terms of circumstances on which business that the immigrant can build. In some countries 
authorization are needed and the ethnic entrepreneurs must prove that there is a necessity for their 
business that they are about to open. Another case, some nations need the entrepreneurs to be a 
resident, and this can be one of the difficulties that they have to faced due to the fact that it is not easy 
to attain a citizenship (Ibid, pp. 375-376). 
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The second factor of ethnic strategy is called group characteristic, which cover blocked mobility, 
selective migration, aspiration levels, and ethnic social networks. 
Blocked mobility is “a powerful spur to business activity. Immigrants suffer from a variety of 
impediments in the labor market: unfamiliarity with language of the host country, inadequate or 
inappropriate skills, level of education, and discrimination” (Ibid. p. 368). 
Selective migration happen due to the fact that opportunities appear because immigrants tend to stay 
in a place where they have relatives or cultural attachment which can help them regarding networking 
and resources. (Ibid. pp. 368-369). 
 
Aspiration level is the risk tolerance that the immigrants have which usually higher than the native, 
since from the first place they had already facing risk by going to another country; Entrepreneurship is 
seen as an ability of moving forward in the host country. “Immigrants in general are more concerned 
about economic mobility than social status” (Ibid. p. 369). 
 
Ethnic social networks are related to the connections within an immigrant community. “Often strong 
relationships are necessary and important for an ethnic entrepreneurs, especially if they start out with 
few resources and lack access to mainstream resources of credit or technical assistance” (Ibid, p. 
372). Immigrants tend to rely on their relatives when start up their business, inclusive of financial, 
social and human capital. For financial capital, start-up fund comes from relatives by contributing in 
credit organization (Laguerr, 1998, p. 121). Ethnic entrepreneurs can easily find employee from their 
ethnic community with an advantage of low cost that is how human capital is easily reached. Social 
capital can be reached by providing job vacancies within immigrant community (Grey, Rodriguez & 
Conrad et. al. 2004, p. 98). 

5.3 Middleman Minority Theory  

The field of ethnic entrepreneurship includes the theory of Middleman Minority. The argument of the 

middleman minority theory is that immigrant entrepreneurs are drawn to definite categories of 

business segments due to the aim of getting money promptly.  According to this theory, the immigrant 

functioned in a middle financial position between a monetary elite or high-income people and a lower 

salary society or low-income people. The middleman position might be between a manufacturer and a 

buyer, for example supermarket or any retail shop, or between landlord and resident, for example 

building manager. The middleman theory creates a hypothesis that a lot of immigrants establish as a 

sojourner in a host country and they are prepared to go back to their home country, which means their 

stay is going to be impermanent (Grey, Rodriguez & Conrad, 2004, p. 18). 

Most of them become self-employed because their core purpose is to get income immediately and 
sending money to their family in their country or taking the money while they are coming back to their 
country (Halkias, 2007, pp. 5 - 6). 
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Middleman theory is parallel with ethnic enclave economy theory, which will be explained in latter 
chapter. Ethnic entrepreneurs set up ventures, which are spread in a city and related with the 
business economy in general. The ethnic entrepreneurs as the middlemen represent the concession 
of products within creator and buyer, vendor and tenant, leaders and crowd, and owner and worker 
(Sexton and Smilor, 1997, p. 270). 

The status of middleman minority can arise due to the unity within immigrant society and the lack of 
sympathy toward immigrant society in the host country. Ethnic entrepreneurs most likely have 
relatives, or other co-ethnics who are employed in their business. Those people commonly are getting 
low salary or even no earnings at all, this can be happen due to the fact the purpose of their business 
is to collect money. This condition, which can be called as low labor costs, let the ethnic businesses to 
become competitive comparing to non-ethnic businesses. Competition in the ethnic businesses can 
make resentment from local entrepreneurs. Thus, the dominance of most of the ethnic businesses in a 
certain sector, for example supermarket, can cause collusion within the ethnic entrepreneurs on the 
prices and competition. The explanation regarding middleman minority theory supports a determining 
description about the reason that immigrants choose to be entrepreneurs and the kind of business 
they choose (Ibid. pp. 19-20).  

5.4 Ethnic Enclave Economy Theory 

This theory is describing why immigrants search for self-employment. It is actually related to the 
blocked mobility factors that previously have been explained, which most of the immigrants have when 
they come to the host country. In ethnic enclave economy theory, immigrants and non-immigrants 
come across two levels of labor market. The first one is primary market or can be called as the good 
jobs, which covers jobs established on the education, documentation, and past knowledge. Positive 
things for employee can be discovered in the primary market (Sexton and Smilor, 1997, p. 274). The 
jobs related are named primary wage jobs and it is the traditional common labor market in host-society 
with native workers as the employee. The second one is secondary market or bad jobs where 
immigrants and minorities are more expected to be discovered in this market (Ibid. p 274). In 
secondary market there are only few career improvements, which related to immigrants. Due to 
immigrants’ blocked mobility immigrants are willing to work in this secondary market (Zhou, 2004, p. 
134).  An ethnic enclave is a geographic awareness of immigrant business, which supply a range of 
economic action. Businesses in the enclave provide the ethnic society within the enclave (Zhou, Min, 
and Logan, 1989, p. 121). Enclave theory emphasizes the constructive cultural characteristics of the 
community, and how those people depend on capitals in the ethnic group in order to expand, control, 
and preserve business activity (Zhou, as cited in Sexton and Smilor, 1997, p. 270) 
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5.5 Push and Pull Factors 

Ethnic entrepreneurship occurs by some factors, which is called by Portez & Böröcz “push and pull 
factors” (1989, p. 607). Push factors are the conditions that affecting the entrepreneur in negative way 
and producing reasons for entrepreneur to start his/her own business by negative factors. According 
Waldinger, Aldrich & Ward, usually immigration is formed due to immigrants suffer from economical, 
social or psychological complexities in their country and decide to replace in a foreign country. After 
moving to foreign country, immigrants suffer from labor market conditions in the foreign country due to 
lack of language of host country, lack of appropriate skills, age and discrimination. These impediments 
are push factors for immigrants to run for their own business (Waldinger, et. al, 2000, p. 356). The 
structural (push) perspective, analyzes the dissimilarity in business activity in structural point of view 
on the employment field. For instance commonly immigrants are being discriminated it the 
employment field. 

Beside many negative conditions in the host country market, there are also some pull factors in their 
own ethnic market that force them to become immigrant and open a new business in foreign country 
by positive reasons. Pull factors are conditions that attract entrepreneur and convince them to become 
self-employed. “Pull the immigrant to self employment” (Lassalle, 2008, p.9). Cultural (pull) factors are 
drawn from ethnicity, which means it is equivalent with the idea of ethnic group characteristic. 

Leaving home and moving to another country, then entering a new society sometimes occurs 
selectively. Selective migration becomes into being by people who tend to be more able by their high 
motivation, be better prepared by risk propensity and be able to get along with changes in the host 
country. They are more open to difficulties compared to native-born workers.  Also immigrants are 
more satisfied with the low profit small businesses than native-born, due to wage differences between 
host country and origin county. For immigrants, economical mobility is more crucial for immigrants 
rather than social status. Ethnic entrepreneurs may choose to have their own work, to own a property 
and working for themselves rather than working for a someone else, however a native-born may prefer 
to have a good status in a company with a comfortable office (Waldinger, Aldrich & Ward, as cited in 
Swedberg, 2000, p. 369).  

Push and pull theories of migration are distressed regarding financial, societal, and political issues that 
drive people to depart from their home country and go to the host country to search for a better living, 
(Sexton & Smilor, 1997, p. 270). But still, both cultural (pull) and structural (push) theories have 
obscurity to clarify why groups demonstrate show such vast dissimilarity. Therefore other literatures 
are needed in order to explain further regarding ethnic entrepreneurship. 

5.6 Resource-Based View in Entrepreneurship 

Resources are identified as “anything which could be thought of as a strength or weakness of a given 
firm” (Wernerfelt, 1984, p. 172), and also identified as “all assets, capabilities, organizational process, 



Belgi Karaarslan 
Rininta Ramadhani Heruwanto                                Factors That Affect Ethnic Entrepreneurship                               
EFO705 Master Thesis 
 

 22 

firm attributes, information, knowledge, etc., controlled by a firm that enable the firm to conceive of and 
implement strategies that improve its efficiency and effectiveness” (Barney, 1991, p. 101). 
Nevertheless, these approaches extend characteristic of resources that are important. Light and Gold 
(2000) concluded that entrepreneurs need resources. Resources can be categorized into 
different kinds. All kinds of resources are varieties of capital (Light and Gold, 2000, p. 84). Capital is 
“any store of value that facilitates action” (Light, 2001, p. 1). Nineteenth century economists, including 
Karl Marx, considered that financial and physical capital were merely types of capital.  But in the final 
quarter century, researches have been done and new unpredicted types of capital aroused. In addition 
to financial capital and physical capital, three new types of capital appear. These capitals are culture 
capital, social capital, and human capital According to Lichtenstein and Brush (1997), these five 
capitals are related to each other and become reciprocal, and these five capitals are theorized as the 
crucial resources needed to do a start-up (Light, 2001, p. 1). For this research, we do not use five 
perspectives of capitals, but only four perspectives; human capital, social capital, financial capital, and 
culture capital. We have chosen only four perspectives in order to prevent this research to be too 
broad and we think with these four perspective can represent the factors which are crucial for ethnic 
entrepreneurs when they start their business. 

5.6.1 Social Capital 

Relationships among the people, such as interpersonal networks, sets of obligations, shared norms, or 
mutual trust are defined as Social Capital.  People in the groups who share these relationships may 
have high social capital or low social capital. The former is about having strong networks, dense 
interpersonal relationships within the group among people and the latter one is about weaker 
relationships among the people. This social capital can be used by people in the group to achieve their 
goals by the help of networks they have with others (Cornell & Hartmann, 1998, p. 213). Networks 
make immigrants life easier such as finding job, housing, protection, and any kind of social relation by 
putting less effort. In a different point of view, networks are raison d’être for immigrants (Light & 
Brachu & Karageorgis, 1989, p. 2). In some cases, by the help of these networks immigrants decide to 
move to a foreign country and become immigrant. Networks which they have built or they will build in 
the host country market field for ethnic entrepreneurs are so crucial for their business activities such 
as start-up process activities and further business process activities. As the immigrant business gets 
larger, their networks get larger (ibid. p. 2). Networks and the strong linkages may help them in every 
step. It is highly important for them to build and hold the ties strong among them and other actors in 
their area. Before moving to foreign country, building strong ties with kinship, after moving to foreign 
country building them with suppliers, competitors, customers, and regulation agencies will help them 
to start and continue easier. 

The social networks are crucial for ethnic entrepreneurs to use them comprehensive and carefully in 
the business start-up. Culture capital and social capital’ relation is highly important in this point. 
Mechanism of this relation works like this; culture capital is about the knowledge that helps immigrant 
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entrepreneur in how to acquire and use the resource, social capital is about knowledge how to obtain 
virtually and control of that resource (Light and Gold, as cited in Dalhammar, 2004, p. 27) 

Migration is about people - groups’ movements to a foreign country by number of affecting factors. 
Usually immigrants make contacts and arrange relations with the people in the foreign country and 
then they struggle less in the foreign country with the problems which may show up in the first sight 
and in the continuous step. 

According to Cornell and Hartman, there are many kinds of migrations; some of them are forced and 
some of them are done by free choice. Also there are some different kinds of societies; some of them 
reject the immigrants, some of them welcome them. However, most of the societies are picking 
definite immigrant groups to welcome and resisting the others. Social capital point of view is that 
migrants’ relationships and networks have important role on immigrants’ movements from origin 
country to foreign country. There are two types of migrations according to social capital view; 
individualistic migrations and chain migrations (Cornell & Hartmann, 1998, pp. 216 - 217). 

Individualistic migrations are effectuated by individuals who do not have much social relations. Chain 
migration is done by persons who tied to others by kinship or other type of social relations that the 
decision to move to a foreign country is family’s or group’s idea unlike individualistic migrations. Some 
people may move previously and produce some networks and have idea about social competences of 
foreign country, after that they can help other immigrants in the group or family to move, to get used to 
conditions and have quick and easy links that they already built. In individualistic migration, decisions 
are formed by individuals, without depending on other people. Individualistic immigrants are more like 
individuals who are more opportunistic. So, they are more close to pull factors of economic or social 
opportunities instead of push factors of economical or political problems in the their origin country. 
Those individualistic immigrants are more often the ones who have higher education, personal skills, 
and enough financial resources. Chain immigrants are more close to push factors like failure of crops, 
religious or political or economical problems. However, some chain migrations start by individualistic 
migration like someone from family grabbed the chance to move to a foreign country and had success 
there. After that success story had been heard his/her family, that will convince them to move also to 
foreign country. Thereby, chain migration occurs (Cornell & Hartmann, 1998, p. 217). 

As it has been stated before in the previous chapter of, there are two factors that are affecting ethnic 
entrepreneur according to market niche theory; opportunity structures and group characteristic. Within 
group characteristic, two issues have been taken that can be put under social capital, which are 
selective migration and ethnic social network. Within opportunity structures, we have taken one issue 
that can be put under social capital, which is access to ownership (supply of business vacancies). 
These totals of three issues are considered to the pull factors for the ethnic entrepreneurs, and some 
of these issues are also related the middleman minority theory. Further explanations regarding these 
four chosen factors are going to be explained in latter chapter of conceptual framework. 
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5.6.2 Human Capital 

Human capital consists of knowledge and abilities that gained by formal or informal education, training 
and experience unlike social capital. Social capital is about relationships among groups or people and 
human capital is about knowledge they acquire. This human capital can be also low and high like 
social capital. When people have less skills and knowledge, the human capital is low and when people 
have high skills and knowledge that can be occur by high education and high experiences, the human 
capital is high (ibid. p. 219). 

Human capital refers to assembling of people’s skills and knowledge in the group and these groups 
can have different people who are from different classes and create stratification system. A group may 
consist of people who have high education and people who have high experience or another group 
may consist of professionals and farmers and other one may consist of highly talented people and low 
skillful people. These are going to form stratification system and these stratifications are about more 
occupational concentration rather than identical concentration. Classes that produce stratification 
system contain similar groups like middle and lower classes but they are radically and ethnically 
diverse. Thus, they do not concentrate on a common identity. The groups who form the classes are 
more involved in occupational levels in human capital (ibid. pp. 219 - 220) 

As Light and Gold mentioned, human capital is highly related with culture capital in study of immigrant 
entrepreneurship. Human capital is about knowledge and skills of immigrants who have their own 
business and culture capital is about knowledge how to obtain other forms of capital in the society 
(Light and Gold, as citied in Dalhammar, 2004, pp. 26, 27). By human capital, the owner’s productivity 
increases and by culture capital people realize prestige of the owner that comes from education or 
business networks. In turn, culture capital helps owner to have more human capital by gaining 
knowledge which comes from more experience in the network. This network correlation of human 
capital by culture capital shows that culture capital has a mechanism that connects human capital with 
social capital which is about immigrants networks. 

The one who has more human capital can climb the employment problems and may find a place for 
himself/herself in the labor market. However the one who does not have enough or qualified education 
or experience, has to struggle in employment. Undermining ethnic boundaries and identities could be 
happen qualified education or experience (Cornell & Hartmann, 1998, p. 221). Immigrant who do not 
have these features will run to open own business. As a result; lack of skills, lack of education or lack 
of language may drive immigrants to become self employed. That could be also in opposite way like; 
having high education or high experience (having high human capital) and being professional on a 
subject may result in being willingness to prove their abilities and success in other countries, having 
high self confidence and desire to have freedom which will result in turn in selective immigration and 
high aspiration level for immigration. 
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Within human capital we can make separation between push and pull factors. The pull factors in 
human capital consists of level of education (if the level of education is high) and aspiration level, 
which both we took from the ethnic market niche theory. As for the push factors in human capital 
consists of blocked mobility, which also has been explained, in the ethnic market niche theory and 
related to ethnic enclave economy theory. Blocked mobility can be divided into language barriers, lack 
of skill, discrimination, and also level of education (if the level of education is low). Further 
explanations regarding how all the factors related, will be explained in the latter chapter of conceptual 
framework. 

5.6.3 Financial Capital 

Financial capital is essentially the economic resources attached to the production activity (Waldinger, 
Aldrich and Ward, as cited in Dalhanmar, 2004, p. 26). Intended for ethnic entrepreneurs, the ethnic 
society and the ethnic network supply opportunities for monetary support. Characteristically, such 
preparations have the nature of easy borrowing and lending, at times with interest rates, depends on 
shared tolerant of the regulations or policy. This type of credit or action have been look upon and 
affirmed as an important resource exclusively for limited ethnic groups, these loans have to be paid 
earlier or afterwards, just like another loans. 

The basis of all business is financial capital. One of the most appealing parts of research is how 
immigrant ethnic societies expand and sustain a capital support. Rotating credit arrangement and 
diverse types of society financial support development have placed at the core of research in this area 
(Light, Geertz and Tenenbaum, as cited in Sexton and Smilor, 1997, p. 272). These financial supports 
have been defined as “contribution clubs.”, “slates”, “mutual lending societies,”, “pooling clubs”, “thrift 
groups,” and “friendly societies” (Geertz, 1962, p. 242). 

It has also been discovered that even though there are conventional types of approaches to increase 
capital, most of the ethnic entrepreneurs also utilize their own savings and funds from relatives (Min, 
as cited in Sexton and Smilor, 1997, p. 272). As an immigrant, ethnic society maintains financial 
constancy in a country; using traditional banks become more of a reality. With conventional credit 
ratings, funds establishment becomes the utility of business act rather than ethnic binds (Greene and 
Butler, as cited in Sexton and Smilor, 1997, p. 272). 

Financial capital also depends on previous economical condition. According to Cornell and Hartmann, 
some of the reasons a person migrate from home country to host country is stoppage of harvest, 
religious or political reasons, and previous economical condition (1998, p. 218). An entrepreneur can 
come to a host country with a bad economical condition or a sufficient economical condition. The 
existences of organizations, which can help entrepreneurs in their start-up business, are very useful.  
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Financial capital can be accumulated for extended period of time, but there is reduction and threat for 
applying that activity. When accumulating financial capital, one will come across reduction due to 
taxes and also threat of inflation, theft, misuse, economic failure, revolution, and war. 

Under financial capital there are three issues that can be considered as pull factors; the ethnic social 
network (from market niche theory), the existence of organizations which helping out ethnic 
entrepreneurs that want to do start-up for their business, and previous economical condition (if the 
entrepreneur already has sufficient financial capital by his / her own). In additional, previous 
economical condition also can be considered as push factor if an entrepreneur has a low income in 
their home country. Further explanation regarding all these factors will be explained in the conceptual 
framework. 

5.6.4 Cultural Capital 

According to Throsby, “culture capital refers to adaptive capacity of human populations to deal with 
and modify the natural environment. The concept has moral, ethical and religious overtones” (1999, p. 
5). According to Belkes and Folke, “culture capital refers exclusively to humankind’s relationship with 
the natural environment” (Belkes & Folke as cited in Throsby, 1999, p. 5). 

In a functional sense, culture is seen as “cultural sector” in the economy, but in more sociological 
sense, culture seen as beliefs, attitudes, values, ideas and practices (Throsby, 1999, p. 6). These 
beliefs, attitudes, values, ideas and practices build a kind of magnetism that pull people to each 
other’s. This pulling factor produces networks among people, which are also operative for the 
immigrant entrepreneurs, after moving to foreign country. Culture capital plays its role in social capital 
and also in relation of social and human capital. For instance, immigrants gained network (social 
capital) by his/her knowledge or skills (human capital) that may come from formal or informal 
education, trainee or experiences. Knowledge and experiences are forming their attitudes, values, 
ideas and their relations with others. 

There is one factor taken from the ethnic market niche theory that can be considered as culture 
capital; and that is market condition. Market condition in here is a pull factor for the ethnic 
entrepreneurs and consists of cultural product and environmental factors. Further explanation will be 
discussed in conceptual framework chapter. 

5.7 Institutional Theory 

Institutional Theory emphasizes on the communally constructed environment of organizations and 
population (Aldrich, 2004, p. 48). Institutionalization has numerous definitions, even though the 
meanings are most likely harmonizing. Selznick (1957) initially expanding the premise of 
institutionalization as a progression of instilling principles, as for Berger and Luckman (1966), they 
structured the premise of institutionalization as a process of creating authenticity (Selznick, Berger and 
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Luckman, as cited in Aldrich, 2004, p.48). What has been discussed by Selznick is also the same as 
what being mentioned by Westney; “one basic premise of institutional theory is that the ‘environment’ 
is itself socially organized: that is, it is populated by organizations that have ‘relationships’” (Westney, 
as cited in Ghoshal and Westney, 2005, p. 48). Therefore isomorphism appears, with definition “the 
adoption of structures and processes prevailing in other organizations within the relevant environment” 
(Zucker as cited in Westney and Ghosal, 2005, p. 48). There are three categories of institutional 
isomorphism; coercive isomorphism where organizational models are entailed on organizations by 
more influential, for instance government; normative isomorphism, where the suitable organizational 
models are supported by qualified institutions; and mimetic isomorphism, where organization reacts to 
ambiguity with implementing the models of other organizations, which can be classified as profitable 
within the society (DiMaggio and Powel, as cited in Westney and Ghosal, 2005, p. 48). Coercive 
isomorphism is comparable with imposition of organizational structure, “organizational structures may 
be imposed by a higher authority, such as via the coercive power of government” (Dobbin et. al, as 
cited in Aldrich, 2004, p. 50). Normative isomorphism is comparable with authorization of 
organizational structure. Mimetic isomorphism is comparable with acquisition of organizational 
structure, “structures might be imprinted when new organizations take on the attributes of their 
surroundings” (Boeker, as cited in Aldrich, 2004, p. 50). 
 
The government rules as previously mentioned as coercive isomorphism also plays a role in the start-
up business of ethnic entrepreneurship. In order to get the license for opening a business in Sweden, 
an entrepreneur has to apply for a residence permit in the migration board of Sweden. An 
entrepreneur has to provide evidence that he/she has minimum fifty percent of the business; his/her 
company is estimated to accomplish adequate income and has the ability to support his/her relatives 
within two-year probation. The migration board of Sweden will evaluate the business plan from 
financial point of view, that is why an entrepreneur has to show bank statement when he/she applying 
for a residence permit for opening a business. The bank statement should show the capital needed for 
business start-up and also to support the entrepreneur and his / her relatives for one-year period. The 
residence permit is valid for one year for two-year probation. An entrepreneur will become qualified for 
a permanent residence permits once the probation period finished (Migration Board’s Website, n.d.) 
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6. Conceptual Frameworks 
Figure 1 - Conceptual Framework 1st Model 

 



Belgi Karaarslan 
Rininta Ramadhani Heruwanto                                Factors That Affect Ethnic Entrepreneurship                                                                                                                              
EFO705 Master Thesis 
 

 29

 

Figure 2 – Conceptual Framework 2nd Model 

EMNT MMT EEET IT EMNT MMT EEET IT EMNT MMT EEET IT EMNT MMT EEET IT EMNT MMT EEET IT
FACTORS AFFECTING ETHNIC ENTREPENEURS:

Access To Ownership / Suppy of Business Vacancies +
Aspiration Level + +

Consulting Organization + +
Discrimination - -

Ethnic Social Networks + + + +
Government Policies - / +

Lack of Skills - -
Language Barriers - -
Level Of Education - / + - / +

Market Condition (Cultural Products) +
Market Condition (Enviromental Factors) +

Previous Economical Condition - / + - / +
Selective Migration + +

Notes:
+ : pull factors
- : push factors

- / + : pull and push factors
EMNT : related to Ethnic Market Niche Theory
MMT: related to Middleman Minority Theory

EEET: related Ethnic Enclave Economy Theory
IT: related to Institutional Theory

SOCIAL CAPITAL HUMAN CAPITAL FINANCIAL CAPITAL CULTURE CAPITAL GOVERNMENT POLICIES
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According to literature review that we have searched and found suitable for our study, the conceptual 
frameworks are shaped as two figures above. The crucial elements for ethnic entrepreneurs are 
mainly; Social, Human, Financial and Cultural Capitals. While these capitals affect the ethnic 
entrepreneurs’ business start-up, they have impact on each other as well. Each capital contains push 
and pull factors that influence and drive the entrepreneur to run for own business. Push and pull 
factors, the main four capitals and their impacts on each other are the determinants that shape our 
conceptual framework. 

Firstly, Social Capital is based on networks of immigrant entrepreneurs, as it has been explained in 
the literature review. Social Capital has pull factors, which are selective migration, ethnic social 
network, and access to ownership or supply of business vacancies. According to Market Niche 
Theory, selective migration is about immigrants’ desire to move to foreign country that can be driven 
by the willingness to show freedom, to prove their success in another field. The reasons for this desire 
can be appear by having a good economic status or having a good education background (Cornell & 
Hartmann, 1998, p. 217). This is also related with Middleman Minority Theory where entrepreneurs 
most likely go to host-country with core purpose which to seek income to give it to the their family 
(Halkias, 2007, pp. 5 – 6). Thus, they use their existing networks, which exist in foreign country and 
move to there. These networks are all building immigrants’ ethnic social network; which is one the 
biggest reason builder for migration. As it has been discussed in ethnic enclave economy theory, that 
immigrants and minorities usually discovered in the secondary market market (Sexton and Smilor, 
1997, p 274), where networks are needed in order to find business vacancies. So the connections with 
foreign country and all the news about circumstances of market will affect immigrants’ idea to move. 
Nevertheless, business vacancies in the host market will attract immigrants to open their own 
business and if they have kinships or friends also in their origin country, they can convince them to 
move and join them for business operations (Waldinger, Aldrich, Ward, 1934, pp. 365 - 367). 

Secondly, Human Capital is based on people’s knowledge and skills, which can be gained, by 
education, trainee, and experience (Cornell & Hartmann, 1998, p. 217). Human capital covers push 
and pulls factors that also have impact on ethnic entrepreneurs’ business start-up. Pull factors are 
level of education and aspiration level. As it has been stated in the market niche theory, aspiration 
level of immigrant is about level of desire to migrate and develop pull factor for immigrant. This desire 
can be driven by number of factors, which we will explain by examples in analysis part in the report. In 
addition, this desire or risk, is also appear due to core purpose of ethnic entrepreneurs where they 
most likely go to host-country to seek income to give it to the their family, as it has been discussed in 
middleman minority theory (Halkias, 2007, pp. 5 – 6). Furthermore, push factors in human capital are 
blocked mobility which consists of language Barriers, lack of skills and level of education”. Level of 
education is both in pull and push factor. If the level of education of the immigrant is high, it works as a 
pull factor that will give immigrant courage and willingness to move and run own business (Waldinger, 
Aldrich & Ward, 2000, p.368). These factors are barriers for immigrant entrepreneurs and immigrant 
entrepreneurs face with them while they are opening the business. These difficulties push the 
immigrant to become self-employed. There is another factor under blocked mobility which is called 
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discrimination. “Lacking the same opportunities for stable career employment as natives, immigrants 
are more likely to strike out on their own and to experience less to substantial risks that this course 
entails” (Waldinger, Aldrich & Ward, 2000, p.368). Immigrants may face with different attitudes of 
people from native community either in social or business life. They may struggle while trying to find 
job due to having different background than natives and in turn they may run for their own business. 
This blocked mobility is the reason they had to seek opportunities in the secondary market, as it has 
been discussed in ethnic enclave economy theory. 

Thirdly is the financial capital, As it has been stated before in the literature review, one of the most 
appealing parts of research is how immigrant ethnic societies expand and sustain a capital support 
(Light, Geertz, and Tenenbaum, 1997, p. 272). Under financial capital there are three issues that can 
be considered as pull factors; the ethnic social network (from ethnic market niche theory), the 
existence of organization which helping out all ethnic entrepreneurs that want to do start-up for their 
business and previous economical condition, as it has been discussed in literature review of financial 
capital. In additional, previous economical condition also can be considered as push factor if an 
entrepreneur has a low income in their home country. By entering the secondary market as it has 
been discussed under ethnic enclave economy theory, when ethnic entrepreneurs start their business, 
the first thing that they need is having the money to do the start-up. Ethnic entrepreneurs can fund 
themselves by using their own money that they bring from their home-country, but one of the push 
factors that can affect financial capital is if the ethnic entrepreneurs have bad previous economical 
condition. For instance if they do not have enough money because of their low salary in the previous 
jobs. Despite of this condition, there are still options to make a business in the host country, by using 
the network (social capital) within the community in the host country or by contacting an institution that 
is willing to fund ethnic entrepreneurs’ business in the secondary market.  

In Sweden specifically in Västerås, there are two organizations helping ethnic entrepreneurs; they are 
Arbetsförmedlingen and ALMI. 

Arbetsförmedlingen is an organization that helps new entrepreneurs in financial way. 
Arbetsförmedlingen is a Swedish Employment Agency with local offices spread all over Sweden 
including in Västerås. Arbetsförmedlingen offers help for entrepreneurs that would like to start their 
business. They provide loan and consultation on how to run the business and also how to get 
resources to support the business. Arbetsförmedlingen supports small-sized companies with 
difficulties (Arbetsförmedlingen Website, n.d.). 

ALMI Företagspartner exists to support the expansion of small and medium-sized business.  ALMI has 
two roles in supporting new entrepreneurs in finance and consulting. ALMI also plays a role in 
motivating new companies and innovative firms with a vision to do an expansion and innovation in 
Sweden’s developed and urbanized life. ALMI provides financial support, advice, assemble contacts 
and support business development. The capacity of ALMI’s activity inclusive the whole procedure from 
idea to commercial company. There are three business areas that have been defined by ALMI in order 
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to fulfill clients’ needs; Innovation, New Enterprises, and Established Business. And within these areas 
ALMI offers two services; financing and business development. ALMI Företagspartner AB is owned by 
the state and ALMI has 21 subsidiaries spread all over Sweden, and one of them located in Västerås 
(ALMI Brochure, n.d., pp. 2, 8, 26) 

These two options are considered as the pull factors that can affect and give options for ethnic 
entrepreneurs to start-up a business. Using the network within the community means the 
entrepreneurs commonly lend money from their ethnic groups. This lending system usually has 
specific regulation also which being made according to the agreement applied. So, previous 
economical condition can be also a pull factor for immigrants to become ethnic entrepreneur. Having a 
good economical condition from previous job, may lead the immigrant to open own business. For 
example, if an immigrant had his/her own business in origin country, s/he can think about possibility to 
open in foreign country also which s/he moved and became immigrant. Whether the entrepreneur has 
good or bad previous economical condition, their core purpose is still the same, and that is to seek 
income for themselves and for their family, as it has been discussed in the middleman minority theory. 

Fourthly, Culture Capital is about “the knowledge how to acquire other forms of capital in a society” 
(Dalhammar, 2004, p. 26). As it is shown in conceptual framework, social capital and human capital 
are related to each other by cultural capital. Social capital is more about how to possess the resource 
and culture capital is more about how to acquire this resource and in this case human capital as the 
knowledge and skill, forms the recourse for immigrant entrepreneur. Due to this condition, while 
immigrant is looking for resources for his / her business, she / he may use networks that already exist 
for its business and gather the knowledge. Human capital and financial capital also are related to each 
other by culture capital. Human capital can boost ethnic entrepreneurs’ productivity, which means 
higher output and profits, and in that sense it is affecting financial capital (Ibid, p. 26). Culture capital in 
this relation is how the ethnic entrepreneurs accomplish this productivity. As for financial capital, if the 
ethnic entrepreneurs do not have money as the start-up capital, then they have to obtain knowledge 
about rules and codes in society in order to get network (social capital) within their ethnic community. 
Culture capital involves how the ethnic entrepreneurship gains that knowledge. There is one factor 
taken from the ethnic market niche theory that can be considered as culture capital; and that is market 
condition. Market condition in here is a pull factor for the ethnic entrepreneurs. There are two issues 
involved within market condition; cultural products and environmental factors. According to Throsby 
“culture capital refers to adaptive capacity of human populations to deal with and modify the natural 
environment. The concept has moral, ethical and religious overtones” (1999, p. 5). The ethnic 
entrepreneurs are adapting towards market condition in their start-up business. Furthermore, market 
conditions of the host country may affect the migration. In some circumstances, market conditions 
could be so stable and this can be an opportunity for immigrant who seeks to move and run for own 
business or in opposite way, market conditions could have high competitive conditions and thereby 
immigrant may want to show his/her business success also in a foreign country. One of the factors 
that is affecting within market condition is the environmental factor where the situation of the 
surrounding in the market affecting the start-up of ethnic entrepreneur’s business. Also foreign market 
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may contain demand for ethnic products that will change market conditions and market competition 
fiercer. Thus, cultural products are one of the pulling affect for immigrants (Waldinger, Aldrich & Ward, 
2000, p.356). If there is a demand from the market regarding cultural products then ethnic 
entrepreneurs can be the supplier to sell their products to the market.  

Lastly, government policy also plays a role in the start-up business. The business start-up is 
influenced by the regulations from the higher authority, which has been explained through coercive 
isomorphism in the literature review. The regulations that are being made for immigrants’ business can 
be considered as push factors and also pull factors at the same time. Commonly, government allows 
immigrant to open their businesses but at the same time government also applies regulations and a lot 
of working papers for the ethnic entrepreneurs. The admittance to ownership is often endeavoring 
where immigrants live. The preventive regulations on which business can be built are different for 
each region (Waldinger, Aldrich, Ward, 2000, p. 367). 

7. Findings and Analysis 
 

Below are the finding and analysis based on the interviews of five ethnic entrepreneurs chosen. Firstly 
a café owner who comes from Turkey and spending most of his time in Sweden since he was a 
teenager. Secondly, an Asian restaurant owner, who was born in Vietnam and moved to Sweden 
when he was still young. Thirdly, a grocery store owner, who comes from Iraq and started his current 
business by buying a grocery store from another ethnic entrepreneur. Fourthly, a Mongolian restaurant 
owner, who comes from China, with intention to come to Sweden to seek opportunities for business. 
Lastly, an architecture firm owner, who has proper education and sufficient financial capital to open 
her business even before she came to Sweden.  
 

7.1 Interview Number 1 
Name of the Owner: Entrepreneur 1 

Country of Origin: Turkey 

Type of Firm: Café - Restaurant 

The owner of the café is originally comes from Turkey and his family is originally comes from Syria. He 
grew up in Istanbul. Due to political and religion problems in Turkey in 1981, firstly his parents moved 
to Sweden, to city of Västerås.  After dealing with some issues such as place to stay, residence 
permit, working permit and other governmental circumstances in 2 years, the entrepreneur 1, his 
brothers and all the family moved to Sweden. He has a Swedish citizenship now. Entrepreneur 1 
stated that due to having his mother-side family in Sweden, his parents chose to migrate to Sweden. 
Previous networks helped them to come to Sweden. 
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Entrepreneur 1 studied until 3rd grade of elementary school in Turkey and he continued his education 
in Sweden due to moving. He studied economy and graduated from high school in Sweden. He did not 
study university degree.  

After finishing high school, he worked as fitness and gymnastic trainer.  He tried to apply for some 
Swedish companies to work for, due to having different background, he could not find a good job that 
suits his needs and interests. According to him, he always wanted to his own job and to own a kind of 
place like this café. As he stated they grew up in Sweden and their relation with Swedish community is 
good. Thus; by this advantage, he heard about business vacancy of grocery shop which was on sale 
by a Swedish entrepreneur. So, Entrepreneur 1 and his brother decided to buy this grocery shop. 
Then, after 2 years running a grocery business, they decided that business is not suitable for their 
skills and interests. Then, they rebuilt the shop and changed the business to a café - restaurant 
business.  

Entrepreneur 1’s brother (as one of the partner to business) has food & beverages knowledge by 
previous experiences that helped them in business to adapt easily. His brother previously had an a la 
carte restaurant in Sweden. His knowledge and skills about restaurant business and his networks 
helped Entrepreneur 1 to run for his business easier. 

He and his brother realized that there is vacancy in market in café business and since they are 
interested in having a café – restaurant business, they decided to change their business to café -
restaurant. They negotiated with one more partner who is from Poland and they run the business with 
three business partners. As entrepreneur 1 stated, the partner from Poland also lives in Västerås and 
he is also immigrant but he has a very small share from the company approximately 5%. In the coffee 
shop he has 7 full-time and 10 part-time employees. 

He stated that he wanted to run his business because to find a job is hard in a foreign country as the 
one who looks for job is foreigner. He has grown-up with Swedish people, so he is familiar with 
Swedish culture. Nevertheless, he is immigrant in the country; he faced with difficulties while looking 
for job. Finally, after 2 years making grocery business in the same shop, they started to run for a café 
business and they manage the café for 14 years. Another reason is that he chose to run his business 
due to willingness to deal with his own business problems rather than dealing with other company’s 
problems. He stated that “I choose how much time I want to spend in the work”. 

While they were opening the business, they did not have any financial problem. Because their family 
and relative networks helped them financially while they were opening the business. In the beginning 
of the business, the competition in the market was not so high but now it is getting fierce. In start-up 
process, they did not have difficulties about competition. 

7.1.1 Social Capital 

Connections and interactions among immigrants and their relatives, friends who live in their origin 
country have a big impact on migration (Waldinger, Aldrich & Ward, 2000, p. 371). Relationships 
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among the people, such as interpersonal networks, sets of obligations, shared norms, or mutual trust 
are defined as Social Capital (Cornell & Hartmann, 1998, p. 213). Social Capital had impact on 
Entrepreneur 1’s business. Their social networks that they had before moving and built after moving to 
Sweden carry big importance on their immigration.  

The choice of leaving home and start a new life in a foreign country is a matter of selection of 
immigrants and called selective migration (Waldinger, Aldrich & Ward, 2000, p. 369). Entrepreneur 1 
family’s choice to migrate to Sweden is about selective migration. 

These two factors, selective migration and social networks, play role as pull factors on Entrepreneur 1 
condition.  

Entrepreneur 1 was trying to find a job in a Swedish company and having problems about it. He 
decided to open his business and as he stated it was always his dream to have his own business. 
Thus; by his networks with Swedish society, he heard about business vacancy for grocery shop. In 
short, Entrepreneur 1 was aware of business vacancy in the market by the help of his networks with 
Swedish community and business vacancy played role under social capacity of Entrepreneur 1.  

Market conditions also play a big role for entrepreneurships to run for their business. A business may 
arise by some demand for services (Waldinger, Aldrich & Ward, 2000, p. 357). Customer preferences 
can lead business enterprises by their needs and preferences. Business vacancies are important pull 
factors for entrepreneurs to attract them for opening business what is missing in the market. 
Entrepreneur 1 realized that there is a need for café –restaurant services in this area by his contact 
with his customers and other entrepreneurs. So far the grocery business was not suitable for 
Entrepreneur 1 and his brother’s business interests; they decided to go for café-restaurant business. 
This is a social capital effect for Entrepreneur 1. As he stated when he opened the café, it was the 
single coffee shop around this area. 

Ownership opportunities of ethnic entrepreneurs can be manage by natives. A decreasing in native 
entrepreneurs for opening small business may lead ethnic entrepreneurs to go for it (Waldinger, 
Aldrich & Ward, 2000, p. 365). According to Waldinger, Aldrich and Ward’s (as cited in Swedberg, 
2000, p. 358) the ethnic market niche theory, the immigrant entrepreneurs are finding niches where 
small business could succeed and ethnic strategies appear as a result. 

7.1.2 Human Capital 

People’s and group’s knowledge, skills are forming their human capital. Human capital can be gained 
via education, trainee and experience (Cornell & Hartmann, 1998, p. 219). Thus having a good 
education would mean high human capital and a good education may pull immigrant to run for own 
business.  However, not having university degree was a part of difficulties that Entrepreneur 1 faced 
during looking for jobs in Swedish companies. This struggling about level of education pushed 
Entrepreneur 1 to have his own business. Unfortunately, their level of skills was not suitable for 
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grocery and brother was experienced about food & beverages business. So their level of skills pushed 
to become self-employment. In short, human capital had impact on Entrepreneur 1 as push factor. 

For immigrants economic mobility is more crucial than social status unlike natives. A native may care 
about working for a big company with a good office conditions like air-condition, own table and own 
room however immigrants may choose to work for themselves and being a proprietorship in low-level 
work (Waldinger, Aldrich & Ward, 2000, p. 369). Thus, immigrants are more willingness to become 
self-employed which is called aspiration level according to Waldinger, Aldrich and Ward. Human 
capital affected Entrepreneur 1 also as pull factor in here; aspiration level. His aspiration level is high. 
Entrepreneur 1 and his brother were willingness to open their own business and take risk. Even the 
grocery business was not a familiar business for them, they took risk and run for own business.  

Blocked mobility also includes discrimination beside language barrier, lack of skills, and level of 
education (Waldinger, Aldrich & Ward, 2000, p. 368). Discrimination can be a reason for immigrants’ 
unemployment in the labor market. Due to having different culture, different background and even 
different name may cause discrimination in local area. Even Swedish culture was familiar for 
Entrepreneur 1; he had difficulties to find job in labor market so being a foreigner in a country has 
impact on finding job. This blocked mobility for Entrepreneur 1 affected him to enter labor market and 
push him to become self-employed. Entrepreneur 1 used his human capital (skills, experiences) with 
combining his social capital (social networks, supply of business vacancies and selective migration) by 
combining his culture capital (familiar with Swedish culture and being in the Swedish community) 

7.1.3 Financial Capital 

Most of the ethnic entrepreneurs obtain their financial capitals from their relatives and community in 
the foreign country, although there are numbers of ways to have loans (Min, as cited in Sexton and 
Smilor, 1997, p. 272). 

So, Entrepreneur 1’s networks with his family and relatives helped him in business start up and pull 
him to open his own business easily. Entrepreneur 1 combined his social capital with his financial 
capital by the help of his culture capital.    

7.2 Interview Number 2 

Name of the Owner: Entrepreneur 2 

Country of Origin: Vietnam 

Type of Firm: Restaurant 

Entrepreneur 2 is from Vietnam and he moved to Sweden in 1982. Firstly; his two brothers came to 
Sweden and after they arranged the occasions for whole family to stay, Entrepreneur 2 and whole 
family joined these two brothers. As he stated; as whole family, they wanted to leave Vietnam and 
moved to a foreign country to live. Due to his brothers’ chose was Sweden before, they chose Sweden 
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as well. According to him, Vietnam culture is not suitable for them; they were looking for a culture 
which is more open and developed. Entrepreneur 2 has Swedish Citizenship now. 

Entrepreneur 2 started high school in Sweden and after 2 months, he stopped studying. Afterwards, in 
1998 he started to work in one of his friend’s restaurant as a waiter and he worked there for 2 years. 
During these 2 years, he did not have a good salary and a good economical condition. Then he 
decided to open his restaurant with a partner in Eskilstuna. This restaurant was serving Malaysian 
foods and Entrepreneur 2 managed this business for 5 years. But because of having problems with 
partner, they decided to close the restaurant. 

Then he moved to Västerås, and opened a new sushi restaurant with the ex partner again. His social 
networks and his previous work experience about restaurant management and knowledge about 
Asian food are pull factors for him to open new restaurant in Västerås. After 3 years operation, again 
from same reason they separated the business. So he opened current Asian food restaurant in 2004. 
His interest about food and restaurant management is so high and he stated that if he has a chance 
again to born, he would open Asian food restaurant as well. He stated that he did not continue to his 
education because his is not as good as in reading as he is good in creativity and human relations like 
cooking, teaching, managing. The reason he chose Västerås is that, he think that ABB Company 
makes people to come Västerås and help the market conditions to have more movement. People who 
work in ABB and people who have relations with ABB are all potential customers for him. He has 
numbers of friends who work in ABB and for that reason he could closely follow this market condition. 

The employees who work for him, he found them by his networks from his previous restaurant 
businesses. Also, he stated that people working there are not Swedish, from Asia who knows Asian 
foods without doubt.  

This Asian restaurant that he has now is take-away and does not serve alcohol. Entrepreneur 2 
mentioned that the previous sushi bar that he owned before with a partner is still open and is managed 
by his ex partner. And in sushi bar, they serve alcohol and it is more like a la carte restaurant. 
According to Entrepreneur 2, there is vacancy in the market about take away Asian food and in turn 
cheaper one.  

Entrepreneur 2 is supported by Arbetsförmedlingen which is an organization that helps new 
entrepreneurs in financial way. Entrepreneur 2 just got this help in business start-up for 6 months due 
to not having adequate money to pay employees salaries. He used this money to pay their salaries 
and taxes. He has 4 employees in restaurant (The Institute of Arbetsformenlingen, n.d).  

Arbetsförmedlingen is a Swedish Employment Agency with local offices spread all over Sweden 
including in Västerås. Arbetsförmedlingen offers help for entrepreneurs that would like to start their 
business. They provide loan and consultation on how to run the business and also how to get 
resources to support the business. Arbetsförmedlingen supports small-sized companies with 
difficulties. (Arbetsförmedlingen Website) 
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Entrepreneur 2 stated that Swedish Government asked from him to have a course about kitchen like 
how to keep clean, how to be hygienic, how to cook in proper way beside the paper he has to show 
while opening a business. He paid and took this course for 2 days in business start-up. 

7.2.1 Social Capital 

As Entrepreneur 2 stated, his social networks with his brothers pulled him to become an immigrant in 
Sweden.  

Also as Waldinger, Aldrich & Ward (2000, p. 369) stated, Selective migration refers to people who 
chose to leave their origin country and start a new life in a foreign country. “Immigrants are more 
satisfied than native-born workers with low profits from small business because of wage differences 
between their origin and destination countries” (Light 1984, as cited in Swedberg 2000, p. 369). 
Entrepreneur 2 and his family selected to move to Sweden. They were comparing Vietnam with other 
countries in social and financial base, so they wanted to gain money in Sweden with their cultural 
product –Asian Food-.  

7.2.2 Human Capital 

Entrepreneur 2, due to level of his education could not join labor market in Sweden but actually his 
chose from the beginning to work in restaurant business. His skills and experiences are more involved 
in cooking, teaching cooking and serving rather than studying as he stated in the interview. 

“Human capital refers not to sets of relationships but to the knowledge and abilities people acquire 
through formal and informal education, training, and experience” (Cornell & Hartman, 1998, p. 219). 
Skills and experiences of Entrepreneur 2 were related to restaurant business and his low level of 
education pushed him to this business which he is interested in.  

Skills and experiences which are related to his human capital leaded Entrepreneur 2 to run for again 
restaurant business in Västerås. By combining his human capital with his networks -social capital- by 
his cultural capital, he chose to become self-employment again. Culture capital refers to his own 
culture which he has among his relatives, family and ex-partner.  

7.2.3 Financial Capital 

Previous economical conditions have big impact on immigrants to become self-employment. In the 
status of previous economical condition is good, immigrants may go through to open their own 
business not to deal with another company’s problems and cultural problems. But Entrepreneur 2’s 
status is different. His previous economical condition was not good and this pushed him to open his 
place by borrowing money from family. 

So his social capital (his networks) worked for his financial capital in the business start-up. Consultant 
organization helped him in the beginning and it effectuated pull factor for Entrepreneur 2. 
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7.2.4 Culture Capital 

As cited in previous chapter social capital is about relationships among people and groups “such as 
interpersonal networks, sets of obligation, shared norms, or mutual trust” unlike human capital. Human 
capital is more about skills, knowledge which can be gained by formal or in formal training, education 
and experience (Cornell & Harmant, 1998, pp. 213 - 221). “Culture capital refers to adaptive capacity 
of human populations to deal with and modify the natural environment” (Throsby, 1999, p. 5). 
Entrepreneur 2 while developing his last restaurant in Västerås, he used his networks from previous 
business which was also belonging to him. He found the employees who are also from Asia by these 
networks. So his human capital and his social capital are connected by his culture capital, afterwards 
he could run to open his own business.  

Market conditions are in some way related to market niche theory which is explained by Sexton and 
Smilor (1997, p.105). “The size of the served market niche as a function of competitive and 
environmental factors, the expected duration of the market window of opportunity, and product life 
cycle stage of the firm’s product or product line.”  Entrepreneur 2 stated about ABB Company’s 
potential in the market. Company’s employees and customers are big customer potential for Västerås 
food industry according to Entrepreneur 2. One of the reasons he chose Västerås is this. As he stated 
ABB is an environmental function for his restaurant business. Also, he added that Sweden does not 
have much of variety in the food sector. Most of the food industry is covered by ethnic foods and 
ethnic entrepreneurs. So he was thinking that an Asian restaurant which is cheap is going to suit 
Västerås’s market which has niches by native food and native entrepreneurs in food business. So the 
market conditions and potential demand are pull factors for him to open his own business. His social 
capital (market condition, selective marketing, and social networks) and human capital (knowledge, 
previous experiences and skills) are connected with his in this case. 

7.2.5 Governmental Policies 

Berger and Luckman (1966), they structured the premise of institutionalization as a process of creating 
authenticity (Selznick, Berger and Luckman, as cited in Aldrich, 2004, p. 48). As Berger and Luckman 
stated, Swedish Government tries to make restaurant businesses rely on some structures and some 
rules that can balance restaurants’ businesses hygiene for the health of community. So what 
Entrepreneur 2 applied for his business, is depend on institutional theory that is related to 
governmental essences. 

7.3 Interview Number 3 
Name of the Owner: Entrepreneur 3 

Country of Origin: Iraq 

Type of Firm: Supermarket 
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Entrepreneur 3 comes from Iraq. He came to Sweden for the first time in 1991 due to political reason, 
he was the member of opposition party in Iraq and he faced difficulties during that time so he had to 
leave Iraq. He chose Sweden as the host country because he has friends who have already been 
living in Sweden. By doing selective migration, he felt more secure because he knows he will have 
ethnic social network of Iraqi in Sweden who will help and support him. 

Entrepreneur 3 felt safe because at that time he had already knew Iraqi community in Sweden, but at 
the same time he realized that he also had blocked mobility. Firstly, he could not speak Swedish. 
Secondly, he did not have enough skill to work at current market condition at that time. Thirdly, 
discrimination would appear if he could not succeed to have the first and second factor that has been 
mentioned. Based on those reasons, Entrepreneur 3 decided to study Master’s Degree at Mälardalen 
University in Västerås. He took electronic study as his major and also he studied Swedish Language 
at the same time. After completing all the courses within two years, he started to look for jobs in 
companies. At first, he worked for IT companies, and then manufactures company which is an USA 
company. After having experience in 2 companies, for the first time he took his first job in Swedish 
speaking company by working in a power and automation company. But after 5 years, the company 
did not run smoothly. There were a lot of people resigned from the company. 

In 2005 he decided that it was the time to take risk and try new things. One of his Iraqi friends offered 
him to open a restaurant together. At first he tried to start a restaurant. The restaurant was running for 
2 years but afterwards he decided to sell the restaurant to other ethnic entrepreneurs. At that time, he 
saw another opportunity with an offer from another ethnic entrepreneur who wanted to sell a 
supermarket.  

With only “taking risk” as his motivation, he decided to buy the supermarket. He explained that at that 
time he also did not understand why he had the urge to buy the supermarket. He did not have special 
reasons, he only felt that he had to buy the supermarket and just let see what will happen. 

At the beginning, it was difficult to run and manage the supermarket. Although he bought it from 
another ethnic entrepreneur, he still had to start from zero. At first Entrepreneur 3 consult to all his 
friends regarding the money to start the business and also consult regarding government policies that 
he has to obey. There are two main difficulties that he faced at that time; firstly he did not know 
anything regarding supermarket business and he did not have enough money to start up the business. 
The knowledge regarding supermarket business he learned it by himself, and for the financial sources 
he asked for help from his family back in Iraq, from his Iraqi community in Sweden and from a 
Swedish bank. The family gave him a loan without interest and without time limit, his friends gave him 
loan with low interest, and the bank gave him the highest loan but also with the highest interest. His 
friends also gave him input that he considered as important, that he had to obey all the rules given by 
the bank in order to gain trust from the bank. Entrepreneur 3 tried his best to prove himself to the bank 
that he’s a good ethnic entrepreneur, by always paying the installment before the deadline given. After 
some time, he succeeded to build a good relationship with the bank, and now the bank is giving him 
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trust and dispensation. With this dispensation he can pay his installment more than the time limit 
given.  

Entrepreneur 3 was also hiring an accountant in order to help him understand all the bank’s 
regulations. He needed 1, 5 years to study all the regulations. 

Entrepreneur 3 does not feel the Swedish supermarket that is located near his supermarket is 
affecting his business. The price range he made is lower comparing to Swedish supermarket. This 
condition is happening due to the fact that he realized that his customers are coming from middle-
lower class and cannot afford expensive groceries. He mentioned that people who live in Sweden and 
originally come from east and Asia look for products which they got used to eat in their countries. Also 
Swedish people who went for holiday to these countries, they taste and learn the eastern and Asian 
products. When they are back to Sweden, they start to search for these cultural products. For that 
reason, Entrepreneur 3 thinks that demand for cultural products which he sells is high. 

7.3.1 Social Capital 

As mentioned in the previous interviews, social capital with its ethnic social networks is so crucial for 
people to become immigrant in a host country (Cornell & Hartman, 1998, p. 219). Entrepreneur 3 is 
also affected by his ethnic social networks which exist in Sweden. Relationships among the people, 
such as interpersonal networks, sets of obligations, shared norms, or mutual trust are defined as 
Social Capital (Cornell & Hartmann, 1998, p. 213).  So Entrepreneur 3, trusted to these relationships 
with his friends who live in Sweden while he was deciding about becoming immigrant.  

The situation that he chose to open a restaurant business is developed by the help of his friend who is 
from Iraq. Again social capital and its networks show impact on Entrepreneur 3’s story. Entrepreneur 
3’s ethnic social networks supported him for running for his own business. So this case is about 
Entrepreneur 3’s social capital. 

7.3.2 Human Capital 

People struggle with finding jobs in the host country’s labor market when they became immigrant in 
that country and mostly they fail. The main reason of failing is blocked mobility which is a big push 
factor for immigrants to start business activity. Blocked mobility covers “Language barriers”, “Lack of 
Skills”, “Level of Education” and “Discrimination” (Waldinger et. al., as cited in Swedberg, 2000, p. 
368). When Entrepreneur 3 first moved to Sweden, he was lack of Swedish language, lack of skills for 
a Swedish company to work and his level of education was not available to find good job. 
Discrimination can be faced by every immigrant in a foreign country. Blocked mobility is about 
persons’ skills and knowledge which are covered by human capital (Cornell & Harmant, 1998, pp. 213 
- 221). So, Entrepreneur 3 tried to have high human capital by having an education in electronic and 
also in Swedish language. 
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According to Waldinger, Aldrich and Ward, “the workers who enter the immigration stream tend to be 
more able, better prepared and more inclined toward risk than those who stay home” (as cited in 
Swedberg, 2000, p. 369). Entrepreneur 3, after 2 years restaurant business, he run to market 
business without any reason. Even his education was not suitable for market business so far he 
studied electronic in university. His willingness to have his own business and to take risk shows that 
his aspiration level is so high. Aspiration level is about strength of purpose of become immigrant and 
becoming self-employed. Aspiration level plays pull factor on Entrepreneur 3’s story and it is about his 
human capital. He had experience before in a Swedish company and afterwards he opened his own 
restaurant business. His experience -human capital- leaded him to open his own market.  

7.3.3 Financial Capital 

Entrepreneur 3 got loan both from his relatives, friends and bank. His financial capital played role also 

as building network with banks. While he was taking loan from bank for the first time, he got with high 

interest. By the mutual trust, which he built by paying the installment before deadline, he has a good 

network with bank. Now bank gives him dispensation. By this case, Entrepreneur 3 combined his 

financial capital with his social capital which consists of relations such as mutual trust, interpersonal 

networks (Cornell & Hartman, 1998, p. 219). 

7.3.4 Culture Capital 

“Culture capital refers to adaptive capacity of human populations to deal with and modify the natural 
environment” (Throsby, 1999, p. 5). “Financial capital is essentially the economic resources attached 
to the production activity” (Waldinger, Aldrich and Ward, as cited in Dalhanmar, 2004, p. 26). 
Entrepreneur 3, combined his culture capital with his financial capital while opening supermarket. In 
the beginning he did not have enough money for opening business, so his friends and relatives, who 
live in Sweden and helped him to move to Sweden, supported him financially while he was opening 
supermarket. His cultural networks were confederated by his financial capital and also as networks 
joined this confederation social capital was the third capital which integrated the whole. 

Entrepreneur 3 mentioned about cultural products which sell in the supermarket is supply for demand 
of customers who seeks these products. Immigrants want to find their cultural product from their origin 
country also in the Swedish market. As he mentioned there is a big demand also from native people 
who went to foreign countries as a tourist and now seek for product which they have seen abroad. 
Thus, cultural products are one of the pulling affect for immigrants (Waldinger, Aldrich & Ward, 2000, 
p. 356). A business rise depends on demand from the market. Therefore, immigrant enterprises arise 
by their own community in foreign country (Waldinger, Aldrich and Ward, 2000, p. 357). 
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7.4 Interview Number 4 

Name of the Owner: Entrepreneur: 4 

Country of Origin: China 

Type of Firm: Mongolian Restaurant 

The main reason Entrepreneur 4 decided to come to Sweden was because Entrepreneur 4 felt that 
Sweden is the right place to open a business. With restaurant management as his background 
education, Entrepreneur 4 has an extensive experience in restaurant business. Before Sweden, 
Entrepreneur 4 had already tried to open restaurant business in China and also Spain.  

It was his sister who lives in Stockholm, Sweden, who insisted him to come to Sweden to open a 
business in Sweden in 2007. His sister informed him that there was an ethnic entrepreneur who 
comes from China that intended to sell a Mongolian restaurant in Västerås, Sweden.  

The most difficulties when Entrepreneur 4 started the Mongolian restaurant were the language barrier 
because he could not speak Swedish and also he found difficulties regarding government’s rules in 
Sweden. He decided to hire someone who understands about all the regulations and papers that were 
needed for opening a business. One of the examples regarding the regulation is selling alcohol in 
Sweden. Entrepreneur 4 mentioned that it was easier to sell alcohol in a restaurant in Spain. In 
Sweden you need to provide a lot of paperwork, so currently Entrepreneur 4 is still in the process of 
selling alcohol.  

As for the money to start-up the business, Entrepreneur 4 did not find any difficulties. He used his own 
money and he did not go to any institution to get loan. 

 His citizenship is still Chinese Citizenship and his family now is waiting for him in Spain. His reason to 
come to Sweden from the first place was purely business.  

7.4.1 Social Capital 

Entrepreneur 4 decided to open a restaurant in Sweden and chose to come to Sweden which is under 
the pull factor of social capital as selective migration. “The process of leaving one’s home and take-up 
life in a new society is self-selective” (Waldinger et. al., as cited in Swedberg, 2000, p. 369). The 
reason of being under social capital is that Entrepreneur 4’s sister lives in Stockholm and she offered 
him the restaurant vacancy in Västerås.  

One of the fundamental theories of ethnic entrepreneurs is the theory from Waldinger, Aldrich, and 
Ward. According to this theory the immigrant entrepreneurs find niches where small business could 
succeed (Waldinger, Aldrich, Ward in Swedberg, 2000, p. 358). Entrepreneur 4 also found an ethnic 
market niche in other words; a business vacancy. Entrepreneur 4’s current restaurant was an Asian 
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food restaurant before and it is sold its owner who also has ethnic background. Entrepreneur 4 heard 
that there is a business vacancy via his sister who lives in Stockholm which means that Entrepreneur 
4 used his social capital -networks- while opening his own business. So this situation about access to 
ownership which already mentioned before in previous chapter that is under the ethnic market niche 
theory. 

7.4.2 Human Capital 

Entrepreneur 4’s knowledge and skills depend on restaurant business and which means that he has 
high human capital. If the knowledge and skill are high, it means that entrepreneur’s human capital is 
high which can show a pull factor affect for immigrant entrepreneur (Cornell & Hartmann, 1998, pp. 
219 - 221). 

Entrepreneur 4’s willingness to move to Sweden shows that his aspiration level is high. “Immigrants in 
general and sojourners in particular are more concerned with economic mobility than with social 
status. Entrepreneur 4 thought before moving that opening a restaurant in Sweden is going to 
profitable for him after Spain and China experiences. 

As most of the immigrants have difficulties in block mobility, Entrepreneur 4 also had it. He was lack of 
Swedish language.  

7.4.3 Governmental Policies 

By governmental policies, ethnic entrepreneurs are having problems while they are opening their 
business (Waldinger et. al., as cited in Swedberg, 2000, p. 367). Immigrant entrepreneurs are 
struggling while preparing papers for government and in other issues which government put as rules 
for small businesses. Entrepreneur 4 had these difficulties as well. So he hired someone for helping 
him for arranging documents and preparing other issues about government policies. 

7.5 Interview Number 5 
Name of the Owner: Entrepreneur 5 

Country of Origin: Iraq 

Type of Firm: Architect Company 

Entrepreneur 5 originally comes from Iraq and lives in Sweden since 2002. The reason she moved to 
Sweden is that she married with an Iraqi who lives in Sweden, City of Västerås. She had a baby after 
coming to Sweden and she did not work for 5 years and in this period she studied Swedish Language. 
Entrepreneur 5 has Iraq Citizenship and Swedish Citizenship now. 

Entrepreneur 5 stated that she did not try so hard to find a job in Swedish company to work as 
architecture. Even so, she thinks that while she was trying in the beginning, entering and working in a 
Swedish company, it was challenging. Because it was hard for her to work in a Swedish company 
which consists of all Swedish employees that is completely different than her culture which she got 
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used to live and work. According to Entrepreneur 5 Swedish companies are “isolated”. They do not 
accept easily a foreign culture into them. 

In the business start-up, Entrepreneur 5 had consultant help from ALMI which has two roles in 
supporting new entrepreneurs in finance and consulting. Entrepreneur 5 got support from ALMI in 
consulting. They helped in opening business, finding networks for supply, regulations and introducing 
her business to market.  

ALMI Företagspartner exists to support the expansion of small and medium-sized business. ALMI also 
plays a role in motivating new companies and innovative firms with a vision to do an expansion and 
innovation in Sweden’s developed and urbanized life. ALMI provides financial support, advice, 
assemble contacts and support business development. The capacity of ALMI’s activity is inclusive the 
whole procedure from idea to commercial company. There are three business areas that have been 
defined by ALMI in order to fulfill clients’ needs; Innovation, New Enterprises, and Established 
Business. And within these areas ALMI offers two services; financing and business development. 
ALMI Företagspartner AB is owned by the state and ALMI has 21 subsidiaries spread all over 
Sweden, and one of them located in Västerås (ALMI Brochure, n.d., pp. 2, 8, 26) 

Entrepreneur 5 studied university in Iraq and had an education about architecture.  

Entrepreneur 5 opened her own office in 2007 by having partnership with a Swedish. She got some 
difficulties in the starting this business due to cultural differences. As she stated in the interview, she 
could not get along with the Swedish partner because of personal problems and after 2 years, they 
separated the business. Now, she has her own architecture company for 2 months.  

She had difficulties in having customers in the business start-up; after starting to have networks, 
Entrepreneur 5 had numbers of customers.  

Entrepreneur 5 had a good financial condition from her previous job. Before moving to Sweden, she 
had her own company in Iraq so she decided to continue her own business in Sweden also. 

Entrepreneur 5 also stated that, her husband helped her financially in the business start-up.  

Also in the starting of her business, Entrepreneur 5 had financial help from Start Eget Birdag which is 
an organization support in financing just for 6 months to who starts own business and in practical 
advice (The Swedish Institute of Starta Eget Birdag, n.d).  

7.5.1 Social Capital 

As stated before in the previous Entrepreneurs, social capital is about networks and connections 
among people and groups. These are “interpersonal networks, shared norms or mutual trust” (Cornell 
& Hartman, 1998, p. 213). Selective migration refers to people who chose to leave their origin country 
and start a new life in a foreign country(Waldinger, Aldrich & Ward, 2000, p. 369). 
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Entrepreneur 5’s marriage made her to gain some networks within Sweden and she chose to move 
Sweden. Selective migration that occurs by the potential social networks and as a whole they cover 
her social capital. , 

Entrepreneur 5 is supported by ALMI in the business start-up, which shows that her networks -which 
can be such as “interpersonal networks, shared norms, mutual trust” under her social capital (Cornell 
& Hartman, 1998, p. 213) - leaded her to find consulting support.  

7.5.2 Human Capital 

According to Bailey, “immigrants are lack of access to better remunerated jobs” (Bailey, as cited in 
Waldinger et. al. 2000, p. 368). Discrimination in foreign countries among immigrants and natives can 
be occurred, and Entrepreneur 5 also tries to mention about discrimination by telling “Swedish 
companies are isolated”. Entrepreneur 5, faced with discrimination while she was trying to enter a 
Swedish company which shows that Entrepreneur 5 was pushed to open her own business by block 
mobility under the case of human capital. 

According to Najib (1999, as cited in Mohammed et. al., 2007, p. 11), a small part of immigrants did 
succeed to find a good job in labor market in Sweden. It is hard to join labor market for immigrants in 
Sweden due to level of education. Level of education is mainly under blocked mobility (Mohammed et. 
al., 2007, p.11) which can push immigrants to run for own business. Level of education can be a pull 
factor as well for immigrant if they have high education level. Entrepreneur 5 is a good example for 
this case. Her skills, level of education are pull factors for her to able to open her own company. Also 
her previous job was her own business in Iraq and she decided about id she had her own business in 
Iraq, she could have in Sweden as well rather than working for a Swedish company. Level of 
education showed effect on Entrepreneur 5 as a pull factor.   

Entrepreneur 5 was willingness to open her own office rather than joining a Swedish company and 
having better conditions there. “Immigrants in general and sojourners in particular are more concerned 
with economic mobility than social status” (Waldinger et. al., as cited in Swedberg, 2000, p. 369). 
Thus, Entrepreneur 5‘s aspiration level for opening her own business was high. So far, she had her 
own business in Iraq before and she wanted to do her own business again in Sweden.  

7.5.3 Financial Capital 

Previous economical condition can be both push and pull factor for immigrant to become self-
employed. If the previous conditions are good and provide financial betterment, it is pull factor for 
entrepreneur. 

Previous economical condition of Entrepreneur 5 affected her decision to become a self-employed in 
the foreign country as she has financial betterment and knowledge from previous job. 

Consultant Institutions are pull factors under financial capital for ethnic entrepreneurs for running their 
own business. Business start-up covers highly big expenditures and in this case immigrant 
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entrepreneurs seek for loans to make easy to start-up to business. Entrepreneur 5 is also supported 
by Starta Eget Birdag in the beginning of her business. This situation is related to her social capital as 
well due to having networks with a supporter organization. 

 

   

Figure 3: Result of Analyses for Interview of Ethnic Entrepreneurs 

This figure shows what the density of push and pull factors are under Capitals. These are mainly 
determinants which have impact on immigrants to become self-employed. According to our interviews 
which are done with five ethnic entrepreneurs, table shows that those effects have much frequency on 
them.  

Entrepreneur 1 2 3 4 5 Summary
Social Capital

Selective Migration 4
Ethnic Social Network 5

Business Vacancies 2
Human Capital
Language barriers 2

Lack of Skills 2
Level of Education 3

Discrimination 3
Level of Education 2
Aspiration Level 4

Financial Capital
Consultant Organization 2

Networks 3
Previous Economical 

Conditions 1
Previous Economical 

Conditions 1
Culture Capital
Cultural product 2

Environemntal Factors 1
Governmental Policies 2

Result of Analyses

Plus (+) means pull factors for ethnic Entrepreneurs
Minus (-) means push factors for Ethnic Entrepreneurs
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8. Conclusion 

8.1 Summary 

Ethnic entrepreneurship develops a big issue in countries’ market and in convincing other people to 
become immigrant, and then become ethnic entrepreneur. Ethnic entrepreneurs occur by numbers 
factors either positive or negative. Three big theories; The Middleman Minority, The Ethnic Market 
Niche and The Ethnic Enclave Economy Theory are the main and general concepts for ethnic 
entrepreneurs. According to The Middleman Minority Theory, the immigrant functioned in a middle 
financial position between a monetary elite or high-income people and a lower salary society or low-
income people (Grey, Rodrigues, Conrad, 2004, p. 18). All five interviewees whom we had interviewed 
with are suitable for this theory. All of them are small enterprises and are not able to attract monetary 
elite customers by their products, services and whole businesses. They are not for low-income 
customers, in other words café, restaurants, supermarket and architecture office would not deal with 
low-income people. According to The Ethnic Market Niche Theory; it is the theory from Waldinger, 
Aldrich, and Ward. This theory is about the immigrant entrepreneurs are finding niches where small 
business could succeed. (Waldinger, Aldrich & Ward, as cited in Swedberg, 2000, p. 358). Access to 
ownership or in other words business vacancies are market niches for ethnic entrepreneurs for 
opening a small business and selling product or service which can be succeed. Café owner told about 
there was no café around when they opened. They saw the opportunity and positive side of market 
condition for small business. Supermarket owner saw the product and service demand in the market 
as well. These market niches are filled out by ethnic entrepreneurs. The last main theory is The Ethnic 
Enclave Economy Theory and this theory about why immigrants become self-employed. The block 
mobility is the main reason which is about lack of language, lack of skills, level of education and 
discrimination. Immigrants cannot find job in the labor market and run for their own business. Most of 
our interviewee showed that as well blocked mobility affected their life in Sweden and then they chose 
to become self-employment.  
 
There are capitals which cover the push and pull factors; social, human, financial and cultural capital. 
As stated in the result of analyses, push and pull factors have divided under capitals. These four 
capitals are entrepreneurs’ capitals and push & pull factors are the main reasons for becoming self-
employed of immigrants. 

Most of our interviewee became immigrant by the help of their networks and with their selective 
immigration. Usually immigrants want to leave their origin country and take a new life in a foreign 
country and mostly this can be by their networks which already exist in Sweden. 

Most of the Entrepreneurs whom we had interview affected by blocked mobility which includes 

language barriers that Swedish language was not familiar for immigrant in the first time; lack of skills if 

immigrant does not have education, knowledge and experience; level of education which covers 

immigrants lack of education and as a result not being suitable for labor market in Sweden and 
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discrimination which is normal when immigrants want to join Swedish company and having troubles 

about not being Swedish. 

Also most of them supported by their relatives and families while they were opening business which 
show that in financial capital networks are crucial. 

8.2 Result 

Based on our study, our research problem is “What factors affect ethnic entrepreneurship and how do 
they affect?”. We have conducted secondary data by integrating with our primary data which is done 
by five interviews. Secondary data showed us which factor affect ethnic entrepreneurship and how 
these factors affect ethnic entrepreneurship are clearly drawn by the interview studies. We have 
answered our research questions by mapping main factors. These factors have closely impacted on 
our five interviewees as push and pull factors which the former one can force immigrant and latter one 
can attract immigrant to choose to become self-employed. We have based our study on City of 
Västerås -which we explained widely the reason- and our interviewees are business makers in 
Västerås. After coming to Sweden as immigrant, these ethnic entrepreneurs faced with several 
difficulties which can be summed up by blocked mobility and previous economical conditions. Thus, 
they run to open their own businesses. While these ethnic entrepreneurs were going for their own 
business, they have faced with difficulties as well which we mainly discussed in our study.  
As defined before, entrepreneurship takes place by critical decisions in specific business subjects 
which have taken by entrepreneurs. Ethnic entrepreneurs take big risk and a judgmental decision 
while they are opening their business, and mainly these are small businesses which are perceived as 
a niche in the market by immigrants. Thus, they built a potential way out for immigrants to get rid of 
their struggling while they are trying to find job in foreign labor market. 
It can be seen from the Figure 3 that ethnic social network has the highest point comparing to other 
factors. Networks and relationships are the main determinants in ethnic entrepreneurship which trigger 
people to move to foreign country, become immigrant and in turn become self-employed again with 
the help of relationships. It is true then immigrants tend to rely on their relatives when start up their 
business. All five ethnic entrepreneurs mentioned that networks have been one of the main issues that 
are considered to be important since they start the business until now, even before they arrived in 
Sweden. This is also one of the biggest issues that answer our research question “how do the factors 
affect ethnic entrepreneurship?” Networks and relationships among immigrants have a positive effect 
on immigrant who decides to move and become self-employed which is defined as pull factor. 
The next factors based on the Figure 3 that most affecting ethnic entrepreneurship at the same level 
(which have 4 points) are selective migration and aspiration level which also answers our research 
question “how do factors affect ethnic entrepreneurs?” as pull factors, as well. In other words, 
selective migration and aspiration level have positive effect on ethnic entrepreneurs. The selective 
migration means that immigrants choose host-country which already have community from their 
home-country in order to decrease the difficulties in the future, but at the same time the aspiration 
level or the action of risk that the ethnic entrepreneurs have taken was high also, because most likely 
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they were only depending on their network and they still have to gather all the capitals by themselves 
in some points. This leads to the next factors (which have 3 points); level of education, discrimination, 
network regarding financial capital. These three factors are consequences for the risk that they have 
taken. With low level of education they could not move freely in any job market such as primary job 
market, they can only enter secondary job market (as it has been mentioned by Ethnic Enclave 
Economy Theory). The discrimination that they have faced was also one of the risks that they could 
not prevent. Level of education and discrimination have negative impact on immigrants that push them 
to run for their own business. And in the end ethnic entrepreneurs needed their network again in order 
to gather money resource for their business start-up that networks will help them financially to borrow 
money from relatives and friends in host country and there is no need for taking loan from bank which 
has positive effect and will pull them to become self-employed. 
 
As a conclusion, ethnic entrepreneurship is occur by immigrants who live in foreign country, have 
some troubles in labor market and foreign country’s cultural determinants such as language, 
discrimination, average education level, also who are willingness to own business and ready to take 
judgmental decisions and risk. Ethnic entrepreneurship is becoming dominant and one of the crucial 
determinants in Västerås business market as immigration rate is getting high.  

9. Assessment  

Within the topic of ethnic entrepreneurs and Västerås specifically, we were trying to view the factors 

that affecting ethnic entrepreneurship when they do start-up for their business. The active interview 

that has been done to gather data has helped us to seek and collect material deeply by allowing 

interviewees to tell stories regarding their struggling in foreign country. One of the drawbacks that 

have to be faced was when we interviewed an entrepreneur from China who could not speak English. 

We need the employer to translate all the conversation. In addition we also had asked one of our 

friends who can speak Mandarin to check the conversation that had been recorded. Regarding 

literature review, we feel that there were sufficient resources to input into our literature review. Another 

drawback that had been faced; there was no statistic data to show how many ethnic entrepreneurs are 

opening business in Västerås. It has been contacted some consulting organizations but they also do 

not have such data and it was also because they do not have the right to give the list of their clients. 

The five entrepreneurs were finally been chosen due to prevent repetitive findings, but if the time limit 

of this research was going on for lengthy period, the total of chosen interviewee can be more than five 

people and showing more different nationality with different scope of business. Most of the theories 

are fitting into the findings of our research, although there is one issue from the middleman minority 

theory which stated that most likely the ethnic entrepreneurs are hiring their own family members as 
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their employee in order to press the budget or even to prevent using money at all. In our research, four 

entrepreneurs are hiring people not from their relatives and one entrepreneur is working alone. 

10. Implication 

This thesis is written for immigrant business seekers who are willingness to become self-employed 

and for academic researchers who search about immigrants, immigrant entrepreneurship and 

foreigner business activities. Immigrant business seekers may have knowledge about their steps in 

business start-up by this research. In academic use, it is also crucial to gain knowledge from thesis 

and researches which is done. This thesis may help and enlighten academic researchers’ studies. 

11. Further Research 

This research contains interviews with five ethnic entrepreneurs and it is obviously hard to generalize 

for all ethnic entrepreneurs. For further researches, interviewee number can be increased to gather 

more information about ethnic entrepreneurs and to generalize more.   

This thesis requires more quantitative data which can show clearly the rates of immigration and 

immigrant business in Europe, especially in Sweden which can clarify deeply the research reason and 

importance of this study.  

For further research, which factors –that already discussed- are sustainable in ethnic entrepreneurs 

business conditions can be searched. That will lead to show readers how important ethnic 

entrepreneurship in market conditions and how ethnic entrepreneurship is growing in foreign countries 

which will also demand a lot of time and resources. 
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APPENDIX 1 

Interview Questions 

This interview is prepared for ethnic entrepreneurs in Västerås who have different 
national background than Swedish. The purpose of interview is to gather empirical 
and realistic data for our thesis which we write in International Business and 
Entrepreneurship master program, in Mälardalen University. Lastly, all information is 
going to be used for academic purpose and all answers are going to be anonymous 
to avoid any inconvenience in the future. 

Thank you for your time and patience in advance. 

1. Where do you originally come from? 

2. Did you born here in Sweden? If not, where did you born? 

3. What was your last education? 

4. What was the main reason for moving to Sweden, specifically to Västerås? 

(Selective migration, market conditions, supply of business vacancies, 

previous economical condition). 

5. In which year you first opened the business in Västerås? 

6. Was the last job in your home country the same as your current job in 

Västerås? 

7. Did you decide to open your own business after moving to Sweden or did you 

already have connections and you were planning to open your own business 

in Sweden? 

8. How did you decide to move to Sweden? (migration, market conditions, supply 

of business vacancies, previous economical condition) 
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9. Why didn’t you choose to work for a Swedish company instead of running your 

own business? 

10. Did you find difficulties when you are opening the business? (financially, 

blocked mobility) 

11. Did you start your own business by yourself or did you continue your parents’ 

business? 

12. Did you get any financial support from an institution in Västerås? 

13. If not, how do you get the fund for starting your business? 

14. Is there any community from your home country in Västerås? 

15. How are the relations within the community? 

16. Does the community play a big role in your business? 

17. Is there any competition within the community or from native entrepreneurs? 

18. Did the government procedures for ethnic entrepreneurs make you to struggle 

or support you in business start-up process? 

Thank you very much. 
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APPENDIX 2 
DOCUMENTATION OF MEETINGS AND INTERVIEWS 

1. ENTREPRENEUR 1 (CAFÉ OWNER FROM TURKEY) 
DATE TIME NOTES 

March 20th 2009 12.15 Visit the café’ to meet the 
owner, but currently the 
owner was not in the cafe 

April 10th 2009 15.00 Visit the café and met the 
owner to introduce 
ourselves. The owner 
interested to be interviewed 
and we will arrange 
another meeting to set up 
the interview date 

April 20th 2009 17.00 Visit the café and met the 
owner to set up interview 
date and time. 

May 3rd 2009 10.15 Interview with the 
entrepreneur 1 

2. ENTREPRENEUR 2 (ASIAN RESTAURANT OWNER) 
 

DATE TIME NOTES 

March 21st 11.00 Visit the restaurant to meet the owner, 
but he was not at the restaurant 

March 22nd 14.15 Visit the restaurant again, and finally 
meet the owner. Introduced ourselves. 
The owner interested to be 
interviewed and preferred to be 
contacted by cell phone 

April 21st 2009 13.00 Contacted the owner by phone and 
set a date for an interview 

May 3rd 2009 15.00 Interview with entrepreneur 2 
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3. ENTREPRENEUR 3 (SUPERMARKET OWNER) 
 

DATE TIME NOTES 

March 21st 11.15 Visit the restaurant to meet the owner, 
and introduced ourselves. The owner 
interested right away to be 
interviewed, and we set another 
meeting to set the date for interview. 

April 21st 2009 13.00 Visit the supermarket and met the 
owner, but the owner was too busy to 
talk with us. 

April 22nd 2009 11.00 Visit the supermarket again and met 
the owner to set up date for interview 

May 1st  2009 16.00 Interview with entrepreneur 3 
 

4. ENTREPRENEUR 4 (MONGOLIAN RESTAURANT OWNER) 

 

DATE TIME NOTES 

March 20th 15.00 Visit the restaurant to meet the owner, 
but he was not at the restaurant. We 
met one of the employees and 
introduced ourselves. The employees 
asked us to sent the interview 
questions via e-mail 

April 21st 2009 13.30 Visit the restaurant, and asking 
directly regarding the owner’s 
availability for an interview and we set 
up a date. 

May 1st May 2009 18.00 Interview with entrepreneur 4 
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5. ENTREPRENEUR 5 (ARCHITECTURE FIRM OWNER) 
 

DATE TIME NOTES 

March 21st 09.00 Visiting ALMI’s office and introduce 
ourselves. ALMI explained and helped 
us regarding the ethnic entrepreneurs. 
One of the officers promised us to 
give a contact to an ethnic 
entrepreneur. 

April 15th  2009 16.37 Received an e-mail from an architect 
who is ALMI’s client. She is willing to 
be interviewed, and she asked us to 
send the questions for interview and 
also set up date for interview. 

May 4th 2009 10.00 Interview with entrepreneur 5 
 

 

 

 


